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Visitor arrivals by Fiscal Year: Comparison Oct’24~Sept’25 vs. Oct’25~Sept’26 
 

Palau welcomed 7,810 visitors in January 2026, marking a 4.3% increase from December 2025’s total of
7,486. This steady growth signals consistent travel momentum as the new year begins, reflecting continued
confidence and interest across Palau’s key markets.

Market performance was led by China (2,381 arrivals; 30% share), followed by Japan (1,296; 17%),
USA/Canada (1,147; 15%), and Taiwan (1,147; 15%). Other markets contributed to a well-balanced mix,
including Europe (608; 8%), Australia (471; 6%), Others (462; 6%), and South Korea (249; 3%). The diversity
across source markets highlights Palau’s broadening appeal and signals a resilient visitor base entering 2026.

Compared to January 2025, total arrivals rose by 13%, driven by renewed momentum from China, Japan,
Taiwan, and North America. The improvement reflects not only an expanding visitor footprint but also the
continued strengthening of long-haul travel segments.

Month-over-month, arrival levels from December to January (7,486 → 7,810) demonstrate sustained
continuity, with consistent performance among major markets balancing typical seasonal patterns. Emerging
strength from Japan and stable engagement from North America contributed to a healthy start to the year.

As Palau’s tourism continues to progress, the focus remains on cultivating a balanced and resilient industry—
one that prioritizes visitor quality, community benefit, and environmental stewardship over sheer volume. This
measured approach ensures that tourism growth supports Palau’s long-term vision for sustainable prosperity.

Summary

RANKING OF KEY MARKETS

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2025 vs. 2026 Monthly Arrivals By Key Markets and YOY percentage change
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Visitor arrivals to Palau showed overall growth in January 2026 compared to January 2025, with total arrivals
rising 13% from 6,902 to 7,810

Growth Ranking
Australia: 149% increase
Japan: 101% increase 
South Korea: 84%
 Europe: 39%
Others: 20%
USA/Canada: 15%

Declines
Taiwan/Korea dropped 9%, and China fell 15% or 422 visitors, likely the largest volume loss despite its prior dominance.

Market Insights
USA/Canada grew steadily by 15%, contributing to the total uptick. Strong gains from Japan and Australia offset Asian declines,
signaling successful marketing and eased travel from those regions

Year-on-Year Comparative Report: Visitor Arrivals

 January 2025 vs. January 2026

Total Visitor Arrivals, Ranking and Percentage Share by Key Markets January 2026

Australia 6%
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Monthly Arrivals by Country Group
This table presents the breakdown of visitor arrivals to Palau by country and region from January 2026. It details monthly and total

arrivals for each source market, highlighting both Palau’s key tourism markets—Japan, South Korea, Taiwan, China, USA/Canada, Europe,

Australia, and Others— additional  markets across Asia, North America, Central and South America, Europe, the Middle East, Africa, and

Oceania.
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Jan-Dec  Arrivals by Age Group Jan-Dec Arrivals by Gender

Market Share Comparison 

JANUARY 2026 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.
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Visitor Nights by Key Markets: Comparison 2025 vs. 2026
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

1.Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.
2.Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.
3.Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2025 vs. 2026

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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PERCENTAGE SHARE
 

In January 2026, Palau maintained a diverse network of air and sea connections, with scheduled carriers, charter airlines, and a mix of

private and specialty services supporting inbound tourism. Scheduled commercial carriers included China Airlines, United Airlines with

additional direct flights from Tokyo, Pacific Mission Aviation, Nauru Airlines, and Qantas, alongside major charter operators like

Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines. Additionally, private planes,  and military flights contributed to

overall visitor access.

Key Airlines and Market Contributions

1.China Airlines continued to dominate arrivals from Taiwan, accounting for 52% of travelers from this market, and also contributed  

to Europe (16%) and South Korea (10%). 

2.United Airlines was pivotal for Japan, carrying 49%, USA/Canada (32%) and Others 9%). 

3.Pacific Mission Aviation provided important lift for Others (37%), and USA/Canada (33%), Europe (27%)

4.Nauru Airlines was especially important for the Others market (36%) ,Europe (30%) and Australia (18%). 

5.Qantas was a dominant force for arrivals from Australia, handling 79% of traffic. 

6.Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines together accounted for nearly all charter arrivals from China,

with shares of 96%, 99%, and 94% respectively, concentrating their service almost exclusively on the China market.

For other modes of entry, military arrivals were entirely from the USA/Canada (100%). Private plane arrivals were Japan (80%) and

USA/Canada (20%) followed by China (21%). 

Palau's varied transportation system continues to underpin strong overall arrivals via reliable airline access. These vital connections

showcase the nation's robust global partnerships and solidify its standing as a dependable, welcoming hub for travelers across key

regional and international markets.

BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE
The table illustrates the breakdown of total arrivals in January 2026 amounting to 7,810 categorized by key markets and
mode of transportation.

2026 MODE OF
TRANSPORTATION

The chart shows total arrivals by mode of transportation, indicating the percentage share by key market.

JANUARY 2026 Mode of Transportation % SHARE
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ALL YEARS BY KEY MARKETS: 1980 ~ 2026 (JANUARY)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  J a n u a r y  2 0 2 6 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



JANUARY 2026 HAPPENINGSJANUARY 2026 HAPPENINGS  JANUARY 2026 HAPPENINGS 
Airline Operations: Other scheduled and chartered airlines continue suspended operations until further notice.

United Airlines: The airline operates 10 scheduled flights per week to Koror (ROR), Palau, aligning with recent expansions in regional
connectivity. This includes 6 flights from Guam, 2 from Manila, and 2 new direct flights from Tokyo Narita since October 29, 2025.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December 2023.
Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Qantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

Greater Bay Airlines  - Charter flight | The airline runs direct flights connecting Hong Kong to Palau, making it a key carrier on this
route. The flights are charters and started service around July 2025. Greater Bay Airlines is known for serving top Asian destinations
and includes Palau in its network as part of their expanding route map.

For flight schedules, please visit: https://www.palau-airport.com/flights-schedule
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January 15 - 17, 2026
The Palau Visitors Authority (PVA) staff and JICA Expert Ms. Mika Onodera recently assessed Peleliu State's historical sites, tourist areas, and
accommodations. The visit focused on evaluating WWII battlegrounds, interpretive signage, visitor infrastructure, and the quality of
guesthouses and resorts, checking hygiene, safety, and service. This joint PVA and JICA effort aims to strategically enhance Peleliu as a
sustainable, high-quality historical and cultural tourism destination, respecting its profound legacy. The findings will guide future tourism
development planning.

January 14 - February 19, 2026
Mr. Jasmine N. Isaac, a State and Community Representative II from Palau Visitors Authority, departed from the Republic of Palau on January
14, 2026, to attend the JICA Osaka Kanzai Eco Friendly and Sustainable Tourism training program in Japan. The five-week course focused on
sustainable development practices, policy frameworks, and green infrastructure to enhance Palau's tourism sector. Upon successful completion,
he returned on February 19, 2026, with new expertise to implement the nation's "Pristine Paradise Palau" vision.

January 21, 2026
The Palau Visitors Authority (PVA) recently visited the newly revitalized Ngerchebal island, which has been transformed into a fully-equipped,
multi-purpose eco-tourism getaway. The location is now ideal for activities such as snorkeling, picnicking, and camping under the stars. The
PVA's visit was to assess the site's readiness and potential as a major, sustainable tourism attraction.

January 22, 2026
Ground was officially broken for the new and renovated Visitor Information Center in Aimeliik. The project is expected to enhance visitor
services and provide a central hub for tourism-related information and activities in the region.

January 25-27, 2026
The Palau Visitors Authority (PVA) Staff, accompanied by JICA Expert Ms. Mika Onodera, conducted a comprehensive three-day assessment
visit to Kayangel State. The delegation's mission was to thoroughly evaluate the state's existing tourism sites, including beaches and natural
attractions, and to inspect the available visitor accommodations. This assessment is part of an ongoing effort to ensure sustainable tourism
development and enhance the quality of the visitor experience across Palau's states.

January 29, 2026
𝗖𝗼𝗺𝗺𝘂𝗻𝗶𝘁𝘆 𝗨𝗽𝗱𝗮𝘁𝗲 | Kudos to Governor Sharp and his team for their visionary leadership and hard work! They are constantly raising the bar for
tourism in their State. Ngaraard State has also launched its cultural/community-based tour, an integral part of the Alii Pass program, and
important for Palau’s sustainable tourism growth. Today, visitors can experience our culture and legends by visiting the very landmarks where
Palau’s famous legends were born or linked to. And the best part is, you’ll get an authentic perspective you won't find anywhere else with local
guides from Ngaraard. Great things are truly on the horizon!

https://www.palau-airport.com/flights-schedule
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WebsiteWebsite

In December, website traffic remained steady at approximately 21,415 sessions, sustained primarily by
organic search. A significant shift occurred in geographic engagement: Singapore jumped from its
typical #7 spot to become the 5th largest source of traffic. User behavior signaled strong travel intent,
with a clear preference for accommodation guides and 7-day Palau itineraries.

https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/
https://pristineparadisepalau.com/


Palau Entry Forms Summary Report
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January 2026

Based on 7,680 Tourist Entries

PALAU ENTRY FORMS
SUMMARY REPORT

How Travelers hear
about Palau

Accommodation in Palau

Visitor Trip Booking 

Annual household Income
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$16,000-$20,000 10%
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$20,000-$40,000 14%

A
ct

iv
it

ie
s 

in
 P

al
au

 (
T

op
 5

)

Pleasure/Vacation

92.4%

Military

4.5% 41%

22%

8%
8%

INTERNET

Tour  Opera to r

Soc i a l  Med ia

7%

Prev ious  V i s i t

7%

Trave l  Agen t

FR IENDS /
FAMILY

In January 2026, Palau welcomed 7,680 visitor
arrivals, per Palau Entry Form data. Newcomers
comprised 76% of the total, with repeat visitors
at 24%. Leisure and vacation trips dominated at
92.4%, followed by military-related stays (4.5%)
and visit friends/relatives (3.1%).

Travelers plunged into Palau's exciting
adventures, with ocean activities like scuba
diving, and Swimming/Snorkeling taking center
stage. On land, they explored breathtaking
sights, indulged in shopping, and immersed in
cultural tours, revealing the island's diverse
appeal.

Palau's allure reached travelers primarily
through online sources (41%), then word-of-
mouth from friends and family (22%). Social
media and tour operators each pulled in 8% and
7%, alongside travel agents and prior visits (7%
apiece).

Booking preferences leaned heavily toward
self-arranged trips, trailed by tour agents,
family/friend recommendations, and packaged
deals—blending personal choice with reliable
networks
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4 %

Mote l

Purpose of Travel

In January, hotels dominated visitor stays in Palau at 58.2%, followed closely by
resorts at 33.2%. Liveaboards and motels tied for the niche spots with 4% each,
showcasing the island's diverse options from high-end escapes to bold dive
adventures.

January guests reflected diverse household incomes, led by 16% earning over
$100,000 annually, fueling premium experiences tied with another 16% under
$16,000. Next came 14% in the $20,000-$40,000 range, 12% who preferred not
to disclose, and 10% between $16,000-$20,000 and $60,000-$80,000. 8%
between $80,000-$100,000, revealing Palau's draw across income levels

V i s i t i ng
F r i ends /Re l a t i ves

3 . 1 %


