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Visitor arrivals by Fiscal Year: Comparison Oct’24~Sept’25 vs. Oct’25~Sept’26 
 

In December 2025, Palau registered a total of 7,486 visitor arrivals, marking a continued rebound
from November’s total of 6,825. This reflects a 9.7% increase compared to the previous month,
indicating sustained travel momentum heading into the year-end peak.

While China remained the leading market, Japan recorded substantial growth of 23.1% to 1,482
visitors (20% share)—now firmly the second largest market since November 2025. Taiwan advanced
to 1,220 (16%), USA/Canada surged 41.3% to 968 (13%), and Australia grew 3.6% to 379 (5%), while
others contributed 406 (6%), fueling the overall monthly gain.

Palau's record 71,681 visitor arrivals in 2025, up 27.6% from 2024's 56,184, mark a sustained growth
phase following post-COVID recovery, driven by PVA's multi-year marketing efforts across key
regions and amplified by expanded flight connectivity. All major markets showed strong year-over-
year expansion, with China leading in total volume, solid gains from Taiwan, Japan, USA/Canada and
significant advances in Europe, Australia, and South Korea. These broad gains across diverse
markets demonstrate how PVA's targeted marketing initiatives cultivated demand that new routes and
frequencies are now fulfilling, transitioning from post-COVID recovery to established sustained
growth.

PVA's persistent strategies, combined with enhanced airline partnerships, underpin this sustained
growth and momentum, positioning Palau for ongoing success as a premier Pacific destination.

Summary

RANKING OF KEY MARKETS

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2024 vs. 2025 Monthly Arrivals By Key Markets and YOY percentage change
 

DECEMBER 2025 VISITOR ARRIVAL REPORT DECEMBER 2025 VISITOR ARRIVAL REPORT 
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From January to December 2025, Palau welcomed a total of 71,681 international visitors, representing a 28% increase from 56,184
arrivals recorded during the same period in 2024. This full-year growth builds on the strong January-November performance of 64,195
visitors (up 27% year-on-year), driven by the addition of December gains. 

Japan surged dramatically by 35% to 8,008 arrivals, emerging as the third-largest market behind Taiwan and fueled by reinstated direct
flights from Tokyo. China posted a 28% rise to 23,349 visitors, maintaining its lead position with consistent demand. Australia more than
doubled with a remarkable 103% increase to 3,035 arrivals, supported by new direct connections and targeted regional promotions.
Europe advanced sharply by 65% to 5,682, while Others climbed 44% to 5,543, showcasing Palau's broadening global appeal. Taiwan
grew steadily by 11% to 13,604, and USA/Canada expanded 11% to 11,387, reflecting reliable demand from these core markets. South
Korea also recorded a 44% increase to 1,073 arrivals, indicating sustained market interest despite the limited availability of direct flights.     

This exceptional full-year performance, highlighted by triple-digit surges in Australia and strong rebounds in Japan and Europe, shows
the success of Palau Visitors Authority's marketing strategies, enhanced air connectivity, and diversified visitor sourcing.

Year-on-Year Comparative Report: Visitor Arrivals

 January–December 2024 vs. January–December 2025

Total Visitor Arrivals, Ranking and Percentage Share by Key Markets January - December 2025

Australia 4%
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Monthly Arrivals by Country Group
This table presents the breakdown of visitor arrivals to Palau by country and region from January to December 2025. It details monthly and total arrivals for

each source market, highlighting both Palau’s key tourism markets—Japan, South Korea, Taiwan, China, USA/Canada, Europe, Australia, and Others—

additional  markets across Asia, North America, Central and South America, Europe, the Middle East, Africa, and Oceania.
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Jan-Dec  Arrivals by Age Group Jan-Dec Arrivals by Gender

Market Share Comparison 

DECEMBER 2025 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.
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Visitor Nights by Key Markets: Comparison 2024 vs. 2025
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

1.Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.
2.Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.
3.Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2024 vs. 2025

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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PERCENTAGE SHARE
 

In December 2025, Palau maintained a diverse network of air and sea connections, with scheduled carriers, charter airlines, and a mix

of private and specialty services supporting inbound tourism. Scheduled commercial carriers included China Airlines, United Airlines

with additional direct flights from Tokyo, Pacific Mission Aviation, Nauru Airlines, and Qantas, alongside major charter operators like

Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines. Additionally, private planes, military flights, motor vessels and

sailing yachts contributed to overall visitor access.

Key Airlines and Market Contributions

1.China Airlines continued to dominate arrivals from Taiwan, accounting for 50% of travelers from this market, and also contributed  

to Europe (18%) and Japan (9%).​

2.United Airlines was pivotal for Japan, carrying 54% of arrivals from the new direct flight from Tokyo, USA/Canada (30%) and

Others (8%).​

3.Pacific Mission Aviation provided important lift for USA/Canada (41%), and Europe (24%)

4.Nauru Airlines was especially important for the Others market (50%) ,Europe (50%) and China, Japan both with (15%).​

5.Qantas was a dominant force for arrivals from Australia, handling 81% of traffic.​

6.Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines together accounted for nearly all charter arrivals from China,

with shares of 96%, 96%, and 92% respectively, concentrating their service almost exclusively on the China market.

For other modes of entry, military arrivals were entirely from the USA/Canada (100%). Private plane arrivals were evenly split

between Taiwan and Other markets (32% each), followed by China (21%). Motor vessel arrivals were entirely from the USA/Canada

(100%), while sailing yacht arrivals were exclusively from Europe (100%).

This multifaceted transportation network—now further strengthened by United Airlines’ new direct flight from Tokyo—highlights the

continued increase in arrivals from Japan and reflects Palau’s strong international partnerships. It shows Palau’s  progress as a resilient

and accessible destination that continues to attract a diverse mix of travelers from key regional and global markets.

BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE
The table illustrates the breakdown of total arrivals in December 2025 amounting to 7,486 categorized by key markets
and mode of transportation.

2025 MODE OF
TRANSPORTATION

The chart shows total arrivals by mode of transportation, indicating the percentage share by key market.

DECEMBER 2025 Mode of Transportation % SHARE
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ALL YEARS BY KEY MARKETS: 1980 ~ 2025 (DECEMBER)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  D e c e m b e r  2 0 2 5 ,  o r g a n i z e d  o n  a
y e a r l y  b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



DECEMBER 2025 HAPPENINGS 

Airline Operations: Other scheduled and chartered airlines continue suspended operations until further notice.

United Airlines: The airline operates 10 scheduled flights per week to Koror (ROR), Palau, aligning with recent expansions in regional
connectivity. This includes 6 flights from Guam, 2 from Manila, and 2 new direct flights from Tokyo Narita since October 29, 2025.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December 2023.
Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Qantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

Greater Bay Airlines  - Charter flight | The airline runs direct flights connecting Hong Kong to Palau, making it a key carrier on this
route. The flights are charters and started service around July 2025. Greater Bay Airlines is known for serving top Asian destinations
and includes Palau in its network as part of their expanding route map.

For flight schedules, please visit: https://www.palau-airport.com/flights-schedule
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December 05, 2025: Peleliu: Guernica of Paradise,Based on the award-winning manga by Kazuyoshi Takeda, this upcoming animated film, tells
the story of Private Tamaru, a young soldier with dreams of becoming a mangaka (a Japanese comic book artist). Set during the Battle of Peleliu
in 1944, Tamaru and 10,000 Japanese soldiers are ordered to resist 40,000 American troops. What unfolds is a poignant story of survival,
friendship, and the cost of war—told through the eyes of a soldier who longed for peace. Premiere date December 5, 2025.

𝗗𝗲𝗰𝗲𝗺𝗯𝗲𝗿 𝟴–𝟭𝟮, 𝟮𝟬𝟮𝟱 — The Palau delegation participated in the Pacific Asia Travel Association (PATA) Micronesia Chapter Tri-Annual Meeting
held in Guam, joining regional leaders, airline partners, tourism organizations, and media to advance a unified vision for Micronesian tourism
under the “One Micronesia / Our Micronesia” collaboration framework. The Palau delegation was led by 𝘔𝘪𝘯𝘪𝘴𝘵𝘦𝘳 𝘰𝘧 𝘏𝘶𝘮𝘢𝘯 𝘙𝘦𝘴𝘰𝘶𝘳𝘤𝘦𝘴, 𝘊𝘶𝘭𝘵𝘶𝘳𝘦,
𝘛𝘰𝘶𝘳𝘪𝘴𝘮 & 𝘋𝘦𝘷𝘦𝘭𝘰𝘱𝘮𝘦𝘯𝘵 𝘢𝘯𝘥 𝘌𝘹-𝘖𝘧𝘧𝘪𝘤𝘪𝘰 𝘗𝘝𝘈 𝘉𝘰𝘢𝘳𝘥 𝘔𝘦𝘮𝘣𝘦𝘳 𝘕𝘨𝘪𝘳𝘢𝘪𝘣𝘦𝘭𝘢𝘴 𝘛𝘮𝘦𝘵𝘶𝘤𝘩𝘭, 𝘢𝘭𝘰𝘯𝘨𝘴𝘪𝘥𝘦 𝘗𝘢𝘭𝘢𝘶 𝘝𝘪𝘴𝘪𝘵𝘰𝘳𝘴 𝘈𝘶𝘵𝘩𝘰𝘳𝘪𝘵𝘺 (𝘗𝘝𝘈) 𝘔𝘢𝘯𝘢𝘨𝘪𝘯𝘨 𝘋𝘪𝘳𝘦𝘤𝘵𝘰𝘳 𝘒𝘢𝘥𝘰𝘪
𝘙𝘶𝘭𝘶𝘬𝘦𝘥, 𝘗𝘝𝘈 𝘚𝘵𝘳𝘢𝘵𝘦𝘨𝘪𝘤 𝘗𝘭𝘢𝘯𝘯𝘪𝘯𝘨 𝘔𝘢𝘯𝘢𝘨𝘦𝘳 𝘚𝘩𝘢𝘳𝘳𝘪𝘴𝘦 𝘕𝘨𝘪𝘳𝘢𝘬𝘦𝘥, 𝘢𝘯𝘥 𝘗𝘝𝘈 𝘔𝘢𝘳𝘬𝘦𝘵𝘪𝘯𝘨 𝘙𝘦𝘱𝘳𝘦𝘴𝘦𝘯𝘵𝘢𝘵𝘪𝘷𝘦 𝘒𝘪𝘳𝘶𝘶 𝘒𝘢𝘯𝘢𝘪. 

December 13 - 15, 2025: The Palau Visitors Authority (PVA) participated in the Diving Resort Travel Expo (DRT) event in Hong Kong to
promote Palau as a premier tourist destination, foster industry partnerships, and support air service routes. Attendees from the Palau Visitors
Authority included Chairman Jackson Doktok, Managing Director Kadoi Ruluked, and Strategic Analyst II Geena Gerald.

December 29, 2025: PVA Launches Digital Taxi Listing for Enhanced Visitor Experience: The Palau Visitors Authority (PVA) launched a
comprehensive digital taxi listing, designed to provide easy access to the taxi zone map, standard rates, and a verified directory of licensed taxi
drivers. This initiative aims to help locals and visitors navigate the island with confidence, ensuring transparency and safety in ground
transportation.

https://www.palau-airport.com/flights-schedule


Website

In December, website traffic remained steady at approximately 21,415 sessions, sustained primarily by
organic search. A significant shift occurred in geographic engagement: Singapore jumped from its
typical #7 spot to become the 5th largest source of traffic. User behavior signaled strong travel intent,
with a clear preference for accommodation guides and 7-day Palau itineraries.
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Goal: Sessions
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Palau Entry Forms Summary Report
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PALAU ENTRY FORMS
SUMMARY REPORT

How Travelers hear
about Palau
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Pleasure/Vacation
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Visiting Friends/Relatives
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7%

Trave l  Agen t

FR IENDS /
FAMILY

In December 2025, Palau saw 7,269 visitors
arrival, according to Palau Entry Form records.
New visitors made up 75% of arrivals, while
returning travelers accounted for 25%. The top
purpose was leisure and vacations at 94.1%,
with business events like conferences at 4.7%
and family visits at 4.3%.

Guests dove into Palau's adventures, prioritizing
ocean pursuits like scuba, snorkeling, and
swimming. Land activities shone too, from
scenic sightseeing to cultural heritage tours and
shopping sprees, showcasing different activities
for travelers to enjoy.

Word of Palau spread mainly online (40%),
followed by friend and family tips (23%). Social
media and past trips each drew 9% and 8%,
with travel agents (7%) and tour operators (6%)
rounding out key channels.

Travelers favored self-bookings most, followed
by tour agents, family and friend referrals, then
packages, merging trusted traditions with
modern independence.
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3 . 4 %

L i veaboa rd

Purpose of Travel

In December, hotels remained the top choice in terms of accommodation
preferences in Palau, with 56.1% of visitors. Resorts attracted 37.1%,
Liveaboards and motels each snagged 3.4%, spotlighting Palau's exciting mix
of lodging vibes from luxe retreats to adventure hubs

In terms of household incomes, 19% of December visitors earned over
$100,000 yearly, supporting upscale stays and activities. Equal shares of 13%
reported under $16,000, $20,000-$40,000, or preferred not to share details,
revealing Palau's wide-ranging visitor base. Meanwhile, 12% fell in
$40,000-$60,000; 10% each in $16,000-$20,000 and $60,000-$80,000; and
9% in $80,000-$100,000.

Con fe rence /
Conven t ion /
Meet i ng 4 . 7 %


