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In October 2025, Palau registered a total of 6,471 visitor arrivals, marking a significant rebound from
September’s seasonal low. This reflects a 44% increase compared to the previous month’s total of 4,499 arrivals,
indicating renewed travel momentum heading into the fourth quarter.

China continued as the leading contributor to arrivals in October 2025, registering 2,303 visitors and making up
36% of the month’s total as tourism rebounded in the fourth quarter. Taiwan showed renewed momentum with
988 arrivals (15%) while USA/Canada remained a stable pillar for inbound tourism with 1,256 arrivals (19%).
Japan contributed 361 arrivals (6%), rebounding from the previous month, and Europe boosted its share to 676
arrivals (10%). Arrival numbers from Australia and South Korea—676 (5%) and 154 (2%) respectively—indicate
ongoing recovery from earlier seasonal declines, while the “Others” category brought 441 visitors (7%),
highlighting the diversity and resilience of Palau’s tourism industry despite seasonal fluctuations.

October’s arrival numbers signal the start of Palau’s busy fourth quarter for tourism, driven by strong numbers
from China, increased travel from Taiwan, and continued support from North America and Europe. These trends
emphasize the resilience and diversity of Palau’s international visitor profile as seasonal shifts occur, keeping the
country well positioned for ongoing growth as the year concludes.

The recovery observed this month was supported by improved international connectivity, focused destination
marketing, and sustained interest from both established and developing segments. These factors have enabled
Palau to attract a broader range of visitors and set the stage for further sector expansion.

Summary

Visitor arrivals by Fiscal Year: Comparison Oct’23~Sept’24 vs. Oct’24~Sept’25 
 

RANKING OF KEY MARKETS

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2024 vs. 2025 Monthly Arrivals By Key Markets and YOY percentage change
 

OCTOBER 2025 VISITOR ARRIVAL REPORT OCTOBER 2025 VISITOR ARRIVAL REPORT 
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From January to October 2025, Palau welcomed 57,370 international visitors, up 25% from the 45,890 arrivals recorded in the same
period in 2024, highlighting solid and accelerating growth for the country’s tourism sector.​

China remained Palau’s largest source of arrivals, generating 19,060 visitors—a 25% year-on-year increase—while Taiwan
contributed 11,304 arrivals (up 13%). Japan maintained its recovery trend with 5,322 arrivals (up 17%), and South Korea delivered 794
(up 43%), reflecting gains despite ongoing connectivity constraints. USA/Canada market continued to play a vital role, supplying 9,734
arrivals (up 13%), and Europe’s share grew sharply to 4,271 arrivals (a notable 64% increase), demonstrating the impact of successful
market development and outreach.

Australia achieved exceptional growth, doubling arrivals to 2,290 for a 94% increase, largely driven by new direct services and focused
promotional campaigns. “Other” markets together delivered 4,595 arrivals, rising 49% and reinforcing Palau’s expanding global reach.

This broad-based, double-digit growth across almost all key visitor sources underscores Palau’s strengthening position in the Pacific,
confirming its resilience and rising appeal as a leading travel destination.

Year-on-Year Comparative Report: Visitor Arrivals
 January–October 2024 vs. January–October 2025

Total Visitor Arrivals, Ranking and Percentage Share by Key Markets January - October 2025

Australia 4%
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Monthly Arrivals by Country Group
This table presents the breakdown of visitor arrivals to Palau by country and region from January to October 2025. It details monthly and total arrivals for

each source market, highlighting both Palau’s key tourism markets—Japan, South Korea, Taiwan, China, USA/Canada, Europe, Australia, and Others—

additional  markets across Asia, North America, Central and South America, Europe, the Middle East, Africa, and Oceania.
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Jan-Oct  Arrivals by Age Group Jan-Oct Arrivals by Gender

Market Share Comparison 

OCTOBER 2025 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.
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Visitor Nights by Key Markets: Comparison 2024 vs. 2025
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

1.Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.
2.Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.
3.Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2024 vs. 2025

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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PERCENTAGE SHARE
 

In October 2025, Palau maintained a diverse network of air and sea connections, with scheduled carriers, charter airlines, and

a mix of private and specialty services supporting inbound tourism. Scheduled commercial carriers included China Airlines,

United Airlines, Pacific Mission Aviation, Nauru Airlines, and Qantas, alongside major charter operators like Cambodia

Airways, Hong Kong Airlines, and Greater Bay Airlines. Additionally, private planes, military flights, and maritime arrivals such

as motor yachts and cruise ships contributed to overall visitor access

Key Airlines and Market Contributions

1.China Airlines continued to dominate arrivals from Taiwan, accounting for 50% of travelers from this market, and also

contributed significantly to Europe (21%) and USA/Canada (9%).​

2.United Airlines was pivotal for USA/Canada, carrying 55% of arrivals, while also serving Japan (22%) and Others (14%).​

3.Pacific Mission Aviation provided important lift for the Others market (13%), played a critical role for USA/Canada (47%),

and had contributions to Europe and Australia.​

4.Nauru Airlines was especially important for the Others market (74%) , with a smaller share for Europe and Japan (9%).​

5.Qantas was a dominant force for arrivals from Australia, handling 78% of traffic.​

6.Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines together accounted for nearly all charter arrivals from

China, with shares of 98%, 98%, and 96% respectively, concentrating their service almost exclusively on the China market.

For other modes, military and private plane arrivals collectively played a smaller but targeted role—military flights were

significant for USA/Canada (69%) and Others (31%), while private planes contributed mainly to USA/Canada (64%) and China

(21%). Maritime arrivals such as motor yachts and cruise ships played seasonal roles, with motor yachts notable for Japan

(50%), cruise ships for USA/Canada (60%) and Europe (34%), and sailing yachts driving nearly all arrivals from Australia (100%).

This multifaceted transportation network highlights Palau’s successful partnerships and underscores its progress as a resilient,

accessible destination, able to attract a broad mix of travelers from key regional and global markets.

BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE
The table illustrates the breakdown of total arrivals in October 2025 amounting to 6,471 categorized by key markets and
mode of transportation.

2025 MODE OF
TRANSPORTATION

The chart shows total arrivals by mode of transportation, indicating the percentage share by key market.

OCTOBER 2025 Mode of Transportation % SHARE
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ALL YEARS BY KEY MARKETS: 1980 ~ 2025 (OCTOBER)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  O c t o b e r  2 0 2 5 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



OCTOBER 2025 HAPPENINGS 

Airline Operations: Other scheduled and chartered airlines continue suspended operations until further notice.

United Airlines: Scheduled Flight arriving ten times a week. Six flights arriving from Guam and two flights arriving from the
Philippines since July 2021, and two flights arriving from Japan since October 29, 2025.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December 2023.
Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Qantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

Greater Bay Airlines  - Charter flight | The airline runs direct flights connecting Hong Kong to Palau, making it a key carrier on this
route. The flights are charters and started service around July 2025. Greater Bay Airlines is known for serving top Asian destinations
and includes Palau in its network as part of their expanding route map.

For flight schedules, please visit: https://www.palau-airport.com/flights-schedule
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@680NightMarket
Follow us on Facebook and Instagram for updates on upcoming Night Markets!

Bi-Weekly themed event at the Japan-Palau Friendship Bridge| Airai Side (Renrak) Saturdays 5:00pm-9:00pm. Contact
PVA- State & Community Programs Department for more information on upcoming night markets- schedule and/or
participating as a vendor.

October 01, 2025: Palau recently celebrated its 31st Independence Day and the 25th Olchotel Belau Fair at the Capital grounds in Ngerulmud,
Melekeok. The event began with a welcoming of distinguished guests, followed by local vendors from each state showcasing unique artifacts
and traditional Palauan cuisines. The day also featured vibrant local entertainment, including traditional dances and music, all of which
highlighted Palau's rich cultural heritage, national pride, and the unity of its people.

October 01, 2025: October 01, 2025: Palau Visitors Authority and the Ministry of Human Resources, Culture, Tourism & Development
(MHRCTD) hosted a successful promotional event in collaboration with Professor Mita and students from Kyoto Sangyo University. The event
featured several engaging presentations on Palau, followed by a lively Q&A session and fun giveaways. Attendees included Sharrise Ngiraked,
Strategic and Planning Manager, Jasmine N. Isaac, State and Community Representative III, and JICA Expert Mika Onodera. 

October 09 - 18, 2025: Ms. Khursheed Dinshaw, a renowned travel writer, recently visited Palau, where she embarked on a comprehensive
journey to experience the breathtaking beauty and rich culture of the islands. Her itinerary included exhilarating tours around the Rock Islands,
immersive traditional experiences, insightful historical excursions, and a spectacular aerial tour, providing a unique perspective of Palau's
stunning landscapes.

October 13 - 16, 2025: The Association of Terminal Operators, Stevedores & Shipping Companies of Micronesia (ATOSSCM) held its annual
conference in Palau from October 13 to 17, 2025. The event brought together key stakeholders from across the Micronesian region to discuss
critical issues facing the maritime and shipping industry, including logistics, port operations, and regional cooperation for enhanced trade and
efficiency.

October 13 -17, 2025: The Palau Visitors Authority (PVA) successfully completed its 2025 Sales Mission to Australia from October 13-17, aiming
to strengthen existing partnerships and build new ones to promote Palau as a luxury, adventure, and sustainable tourism destination. The
delegation, including PVA representatives and key tourism partners, engaged in meetings and training sessions across major Australian cities.
Highlights of the mission include continued collaboration with Qantas Airways to expand direct flights, strengthened ties with luxury travel
wholesalers, training sessions for travel agents, and discussions with adventure and sustainable tourism operators. The PVA also explored new
market engagements with Mobile Travel Agent (MTA) and engaged with various wholesalers and retailers to expand Palau's product portfolios
and visibility among Australian consumers. Managing Director Kadoi Ruluked expressed enthusiasm for growing visitor arrivals, enhancing flight
services, and bringing Palau's unique experiences to Australian travelers. The PVA extended thanks to all partners and looks forward to
continued collaboration in developing Palau's tourism sector. 

October 24-26, 2025: The 2025 Micro Cup Va'a Canoe Racing event was successfully hosted in Palau, bringing together paddlers from across
Micronesia for a weekend of intense competition and cultural celebration. The event featured various races, including V6 and V1 (outrigger)
categories, challenging participants in the waters around Koror. Beyond the races, the event promoted regional camaraderie and the shared
Pacific heritage of traditional seafaring.

October 25, 2025: The last Night Market of the year was successfully held, providing a vibrant conclusion to the year's series of community
gatherings. The event featured lively entertainment, including local musical acts and traditional Palauan performances, which captivated the
attendees. A diverse array of local and international vendors participated, offering unique merchandise, traditional crafts, and a wide selection
of local and global cuisines, reinforcing the market as a hub for cultural exchange and local commerce

October 29, 2025: Palau celebrated a significant milestone in its tourism and travel history with the successful arrival of the inaugural United
Airlines direct flight from Narita, Japan. The flight, which touched down on October 29, 2025, carried an impressive contingent of more than
100 excited visitors, marking a vital step in strengthening the connection between Palau and the Japanese market. The arrival was met with a
warm traditional Palauan welcome, including cultural performances and greetings from local dignitaries and tourism officials. This new direct air
service is anticipated to be a major boost to the nation's post-pandemic recovery efforts, offering a convenient and non-stop travel option that
is expected to increase the flow of Japanese tourists, known for their appreciation of Palau’s pristine marine environment and rich history. Local
businesses, from resorts and dive operators to restaurants and craft vendors, are looking forward to the economic benefits that this regular
service will bring.

     

https://www.palau-airport.com/flights-schedule
https://www.facebook.com/680NightMarket/


Website

Driven largely by organic Google search, total website traffic surged from 20,600 sessions in September
to 29,170 in October. A notable trend was the spike in interest from the United Kingdom, which grew by
around 1,300 sessions. Generally, users showed high intent for travel planning, specifically focusing on
content related to lodging options and 7-day itinerary for Palau.
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https://pristineparadisepalau.com/beyond-the-dive/
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Palau Entry Forms Summary Report
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PALAU ENTRY FORMS
SUMMARY REPORT
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In October 2025, Palau recorded a total of 5,789 arrivals
according to the Palau Entry Form. Approximately 79% of
these visitors were experiencing Palau for the first time,
while repeat visitors made up 21%. Holidays and leisure
trips dominated, accounting for 88.8% of all visits.
Conference, convention, and meeting attendees
represented 4.1%, those visiting friends and family
accounted for 3.8%, and sports travelers, notably
participants and supporters of the 2025 Micronesia Cup
for paddling, made up 3.3%.

Visitors enjoyed a wide array of recreational activities
throughout October. Water-based activities such as scuba
diving, swimming, and snorkeling remained especially
popular. Tourists also engaged in sightseeing, shopping
excursions, and tours focused on Palau’s cultural and
historical heritage, demonstrating the destination’s appeal
to diverse interests.

Regarding how visitors first learned about Palau, digital
platforms remained the leading source at 39%.
Recommendations from friends and family influenced 24%
of arrivals, highlighting the importance of word-of-mouth.
Tour agents and tour operators contributed 11% and 10%,
respectively, while social media and repeat visitors
accounted for 9% and 5%.

Booking habits showed a mix of traditional and
independent planning, with many tourists using tour
agents while others booked independently or through
referrals and packages. This highlights Palau’s evolving
tourism market blending old and new approaches.
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2 . 8 %

L i veaboa rd

Purpose of Travel

In October, tourists’ accommodation preferences in Palau showed slight
changes from the previous month. Hotels remained the top choice with 57.6%
of visitors, while resorts attracted 34.2%. Motels accounted for 5.4% of stays,
and liveaboards made up 2.8%, illustrating Palau’s diverse lodging options.

Regarding the economic profile of visitors, 15% reported annual household
incomes below $16,000, while high-income travelers earning above $100,000
represented 15%. Visitors who chose not to disclose their income comprised
14%. Income groups between $20,000-$40,000, $40,000-$60,000,
$16,000-$20,000, $60,000-$80,000, and $80,000-$100,000 made up 14%,
12%, 10%, 10%, and 9%, respectively.

V i s i t i ng
F r i ends /Fami l y
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