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In November 2025, Palau registered a total of 6,825 visitor arrivals, marking a continued rebound from Octobers
total of 6,471. This reflects a 6% increase compared to the previous month, indicating sustained travel
momentum heading into the year-end peak.

China remained the leading market in November 2025 with 2,055 arrivals, accounting for 30% of the month's
total despite a 10.8% decline from October's 2,303. Japan recorded substantial growth of 233.5% to 1,204
visitors (18% share), Taiwan advanced 9.3% to 1,080 (16%), and Australia increased 25.3% to 366 (5%).
Meanwhile, USA/Canada fell 45.5% to 685 (10%), Others rose 22.9% to 542 (8%), and South Korea contributed
minimally, together fueling a 5.5% overall monthly gain and 46.7% year-over-year increase from November 2024.

November’s arrival numbers affirm Palau’s strong fourth quarter for tourism, propelled by substantial gains from
Japan, steady China and Taiwan volumes, and growth from Australia and others. These trends highlight the
resilience and diversity of Palau’s international visitor profile as the year closes strongly.

The growth recorded this month was driven by strengthened Asian connectivity, targeted PVA marketing efforts   
and the continued appeal of Palau. Together, these factors position Palau for sustained expansion into 2026. The
consistent gains across multiple markets highlight Palau’s steady growth trajectory and its rising status as a
premier destination in the Pacific region. Ongoing strategic airline partnerships, market-focused promotions, and
increased investments in brand visibility further support the destination’s growing global presence.

Summary

Visitor arrivals by Fiscal Year: Comparison Oct’23~Sept’24 vs. Oct’24~Sept’25 
 

RANKING OF KEY MARKETS

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2024 vs. 2025 Monthly Arrivals By Key Markets and YOY percentage change
 

NOVEMBER 2025 VISITOR ARRIVAL REPORT NOVEMBER 2025 VISITOR ARRIVAL REPORT 
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From January to November 2025, Palau welcomed a total of 64,195 international visitors, representing a 27% increase from 50,684
arrivals recorded during the same period in 2024. This upward trend aligns with the steady growth observed through October 2025, when
arrivals reached 57,370, reflecting a 25 percent year-on-year increase. This strong performance highlights the success of Palau’s
targeted marketing efforts in key markets and the positive impact of new direct flights from Tokyo.

Market performance remained robust across all major source regions. Taiwan advanced steadily with an 11% rise to 12,384 arrivals from
11,107 in 2024. China recorded a 28% increase to 21,115 visitors, while Japan surged 27% to 6,526, buoyed by the reinstated and
newly launched direct air services. South Korea also showed sustainable growth, climbing 11% to 900 arrivals from 612 last year.

Visitor numbers from USA/Canada expanded 11% to 10,419, demonstrating consistent demand, while arrivals from Europe rose sharply
by 63% to 5,058 from 3,096. Australia more than doubled to 2,656 from 1,284, marking an impressive 107% growth supported by new
direct connections and increased regional promotion. Arrivals from other markets climbed 48% to 5,137, illustrating the broad and
diversified nature of Palau’s international appeal.

Year-on-Year Comparative Report: Visitor Arrivals
 January–November 2024 vs. January–November 2025

Total Visitor Arrivals, Ranking and Percentage Share by Key Markets January - November 2025

Australia 4%
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Monthly Arrivals by Country Group
This table presents the breakdown of visitor arrivals to Palau by country and region from January to November 2025. It details monthly and total arrivals for

each source market, highlighting both Palau’s key tourism markets—Japan, South Korea, Taiwan, China, USA/Canada, Europe, Australia, and Others—

additional  markets across Asia, North America, Central and South America, Europe, the Middle East, Africa, and Oceania.
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Jan-Nov  Arrivals by Age Group Jan-Nov Arrivals by Gender

Market Share Comparison 

NOVEMBER 2025 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.



5

Visitor Nights by Key Markets: Comparison 2024 vs. 2025
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

1.Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.
2.Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.
3.Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2024 vs. 2025

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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PERCENTAGE SHARE
 

In November 2025, Palau maintained a diverse network of air and sea connections, with scheduled carriers, charter airlines,

and a mix of private and specialty services supporting inbound tourism. Scheduled commercial carriers included China

Airlines, United Airlines with additional direct flights from Tokyo, Pacific Mission Aviation, Nauru Airlines, and Qantas,

alongside major charter operators like Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines. Additionally, private

planes, military flights, and other modes of transporation contributed to overall visitor access.

Key Airlines and Market Contributions

1.China Airlines continued to dominate arrivals from Taiwan, accounting for 49% of travelers from this market, and also

contributed significantly to Europe (26%) and Others (9%).​

2.United Airlines was pivotal for Japan, carrying 57% of arrivals from the new direct flight from Tokyo, USA/Canada (23%)

and Others (9%).​

3.Pacific Mission Aviation provided important lift for the Others market (67%),USA/Canada (15%), and Europe (7%)

4.Nauru Airlines was especially important for the Others market (50%) ,Europe (29%) and China (12%).​

5.Qantas was a dominant force for arrivals from Australia, handling 66% of traffic.​

6.Cambodia Airways, Hong Kong Airlines, and Greater Bay Airlines together accounted for nearly all charter arrivals from

China, with shares of 97%, 96%, and 94% respectively, concentrating their service almost exclusively on the China market.

For other modes, military and private plane arrivals collectively played a smaller but targeted role—military flights were

significant for Others (69%) and USA/Canada (31%), while private planes contributed to Others (41%) Europe (31%) and USA/

Canada (21%). 

This multifaceted transportation network, further strengthened by the launch of an additional direct flight from Tokyo,

highlights Palau’s strong international partnerships and underscores its progress as a resilient and highly accessible

destination—one that continues to attract a diverse range of travelers from key regional and global markets.

BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE
The table illustrates the breakdown of total arrivals in November 2025 amounting to 6,825 categorized by key markets
and mode of transportation.

2025 MODE OF
TRANSPORTATION

The chart shows total arrivals by mode of transportation, indicating the percentage share by key market.

NOVEMBER 2025 Mode of Transportation % SHARE
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ALL YEARS BY KEY MARKETS: 1980 ~ 2025 (NOVEMBER)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  N o v e m b e r  2 0 2 5 ,  o r g a n i z e d  o n  a
y e a r l y  b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



NOVEMEBER 2025 HAPPENINGS 

Airline Operations: Other scheduled and chartered airlines continue suspended operations until further notice.

United Airlines: The airline operates 10 scheduled flights per week to Koror (ROR), Palau, aligning with recent expansions in regional
connectivity. This includes 6 flights from Guam, 2 from Manila, and 2 new direct flights from Tokyo Narita since October 29, 2025.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December 2023.
Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Qantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

Greater Bay Airlines  - Charter flight | The airline runs direct flights connecting Hong Kong to Palau, making it a key carrier on this
route. The flights are charters and started service around July 2025. Greater Bay Airlines is known for serving top Asian destinations
and includes Palau in its network as part of their expanding route map.

For flight schedules, please visit: https://www.palau-airport.com/flights-schedule
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@680NightMarket
Follow us on Facebook and Instagram for updates on upcoming Night Markets!

The bi-weekly themed event at the Japan-Palau Friendship Bridge (Airai Side, Renrak) on Saturdays from 5:00pm to
9:00pm has been postponed until further notice. For updates on upcoming night markets, including schedules and
vendor participation opportunities, please contact the PVA State & Community Programs Department.

November 2025 
✦To drive the Pristine Paradise Palau vision, PVA is leveraging strategic partnerships with global travel leaders Impact Traveller and 
G Adventures. By utilizing Impact Traveller’s established reach in North America and G Adventures’ dominance in the Australian market, we are
securing a steady pipeline of high-value visitors. Both companies mirror Palau’s commitment to sustainable, low-impact tourism, ensuring that
our growth is led by travelers who value environmental stewardship and cultural integrity

✦In November, PVA officially announced the winners of the Paradise Unlocked social media campaign. This initiative was strategically timed to
celebrate the launch of United Airlines' new direct service between Narita (Japan) and Koror (Palau), which commenced on October 29, 2025.

✦ Palau solidified its status as a world-class diving destination through a sustained campaign with Scuba Diving Magazine and PADI (the world's
leading diver training organization).

✦"Peleliu: Guernica of Paradise" Anime Collaboration
Marking a unique intersection of history, culture, and modern media, PVA launched a social media campaign to promote the Japanese anime
film "Peleliu: Guernica of Paradise," which premiers onDecember 2025.

November 11 - 14, 2025: Palau Celebrates Top Honors & Strong Presence at DEMA Show 2025 in Orlando: The Palau Visitors Authority made
a remarkable impact at the DEMA Show 2025 on November 11th to the 14th in Orlando, Florida, celebrating Palau’s top honors in the Scuba
Diving Magazine 2026 Readers Choice Awards and promoting the destination’s world-class diving appeal within the industry’s premier trade
event. Representing PVA were Sharrise Ngiraked, Strategic Planning Department Manager, and Laurence Ierago, Jr., Digital Marketing
Representative I. They were joined in the Palau booth by Karen Dilay, representing Palau Pacific Resort, and Thomas Ronde, representing Carp
Island Resort. Palau’s section was proudly located in the Micronesia area of the convention, where esteemed regional partners—including Fish
n' Fins (Palau), Manta Ray Bay Resort (Yap), Truk Divers (Chuuk), Kosrae Nautilus Resort (Kosrae), and United Airlines—also participated,
highlighting the vibrancy and connectivity of Micronesia’s tourism sector.​​

November 14 - 20, 2025: The Palau Visitors Authority attended the Asia Pacific Association for Fiduciary Studies (APAFS) 2025 events in
Manila, including the 23rd Pacific Region Investment Conference held November 20–21, 2025, at the New World Makati Hotel, along with pre-
conference sessions like Responsible Investment Essentials on November 17. Attending fostered networking with Pacific professionals from
Palau, FSM, Marshall Islands, Guam and other countries. PVA gained insights into responsible investment strategies, enhancing tourism funding
and economic partnerships critical for destination marketing. The conference equipped PVA with fiduciay training to optimize budgets for
events, travel logistics , and marketing amid regional tourism growth.

November 17 - 20, 2025: A delegation from the Palau Visitors Authority (PVA), including Managing Director Kadoi Ruluked and JICA Expert
Mika Onodera, traveled to Cebu, Philippines, for a learning visit focused on long-stay tourism (extended stay). The trip's goal was to gather
insights and best practices for developing a long-stay tourism segment in Palau, aiming for a more sustainable, high-value, and immersive
cultural tourism model. The delegation specifically observed Cebu's accommodation infrastructure, target markets (like retirees and digital
nomads), legal and operational frameworks for extended stays, and the integration of long-stay visitors into the local community. The findings
will be used to inform policy and strategy recommendations for establishing this new tourism sector in Palau.

https://www.palau-airport.com/flights-schedule
https://www.facebook.com/680NightMarket/


Website

In November, website traffic remained steady at approximately 28,000 sessions, sustained primarily by
organic search. A significant shift occurred in geographic engagement: Singapore jumped from its
typical #7 spot to become the 4th largest source of traffic. User behavior signaled strong travel intent,
with a clear preference for accommodation guides and 7-day Palau itineraries.
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Goal: Sessions
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PALAU ENTRY FORMS
SUMMARY REPORT
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Palau welcomed 6,581 arrivals in November 2025, as
captured by the Palau Entry Form. First-time visitors
comprised 76% of the total, with repeat guests
making up the remaining 24%. Leisure and holiday
travel led the way at 90.5%, followed by conference,
convention, and meeting participants at 4.8%, and
visits to friends and family at 4.7%.

Visitors enjoyed a wide array of recreational activities
throughout November. Water-based activities such
as scuba diving, swimming, and snorkeling remained
especially popular. Tourists also engaged in
sightseeing, shopping excursions, and tours focused
on Palau’s cultural and historical heritage,
demonstrating the destination’s appeal to diverse
interests.

Regarding how visitors first learned about Palau,
digital platforms remained the leading source at 37%.
Recommendations from friends and family influenced
25% of arrivals, highlighting the importance of word-
of-mouth. Social media and tour operators
contributed 9% and 8%, respectively, while travel
agents and repeat visitors each accounted for 7%.

Travelers balanced guided packages with self-
directed bookings, often via agents, referrals, or
online deals. This blend reflects Palau's dynamic
tourism landscape, merging trusted traditions with
modern independence.
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2 . 8 %
Mote l

Purpose of Travel

In November, hotels remained the top choice in terms of accommodation
preferences in Palau, with 57% of visitors. Resorts attracted 35.2%, liveaboards
accounted for 4% of stays, and motels made up 2.8%, illustrating Palau’s
diverse lodging options.

Regarding the economic profile of visitors, 15% reported annual household
incomes below $16,000, while high-income travelers earning above $100,000
represented 14%. Visitors who chose not to disclose their income comprised
12%. Income groups between $16,000-$20,000, $20,000-$40,000,
$40,000-$60,000, $60,000-$80,000, and $80,000-$90,000 made up 12%,
15%, 13%, 12%, and 8%, respectively.

V i s i t i ng
F r i ends /Fami l y

4 . 7 %


