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In August 2025, Palau’s tourism sector demonstrated resilient performance as the country registered 6,061
visitor arrivals, showing only a minimal 0.2% decrease from July’s total of 6,071 arrivals. This consistency
highlights the industry’s steady momentum as Palau transitioned into the final quarter of the year.

Arrivals from the China market continued to play a significant role, contributing 2,492 visitors, which represented
41% of the monthly total. This stable volume reflects ongoing air connectivity and existing travel demand.
Taiwan further cemented its status as a key market, delivering 1,366 arrivals—about 23% of the total—marking
a notable increase compared to the previous month and confirming its robust presence.

Visitor arrivals from the USA/Canada reached 901, representing 15% of the overall count. While this was a slight
seasonal decrease, North America maintained its position as a major market. Japan recorded a significant uptick
with 625 arrivals (10%), showcasing signs of recovery and renewed outbound travel interest. Meanwhile,
“Others,” Europe, and Australia contributed 222 (4%), 225 (4%), and 186 (3%) arrivals respectively,
demonstrating sector variety. South Korea remained a minor contributor with 44 arrivals, accounting for less
than 1% of the total.

Overall, August arrivals confirm that Palau continues to benefit from a diversified visitor base. The ongoing
strength of major source markets, especially China and Taiwan, and the stable support from other regions
highlight the sector’s resilience. As the year progresses, sustained international connectivity and varied origin
markets are expected to remain vital in supporting tourism recovery and fostering further sustainable growth for
Palau.

Summary

Visitor arrivals by Fiscal Year: Comparison Oct’23~Sept’24 vs. Oct’24~Sept’25 
 

RANKING OF KEY MARKETS

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2024 vs. 2025 Monthly Arrivals By Key Markets and YOY percentage change
 

AUGUST 2025 VISITOR ARRIVAL REPORT AUGUST 2025 VISITOR ARRIVAL REPORT 
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From January to August 2025, Palau’s tourism sector recorded exceptional growth, with total arrivals reaching 46,400—a robust 42% increase
compared to the same period in 2024. This significant expansion demonstrates the nation’s strengthening appeal resulting from enhanced marketing,
new air routes, and deepened industry partnerships.

China sustained its lead as Palau’s largest source market, delivering 15,084 visitors, marking a 39% rise year-on-year. Steady direct flight
connections and Palau’s popular image among Chinese travelers were key contributors to this result. Similarly, Taiwan exhibited resilient demand,
with visitor numbers climbing to 9,564—an increase of 35%—as market partnerships and sustained traveler interest continued to generate strong
performance.

Demand from Japan rebounded markedly, with arrivals growing by 38% to total 4,523 visitors. South Korea also advanced solidly by 55%, reaching
596 visitors, further emphasizing Palau’s expanding regional reach despite limited connectivity.

Arrivals from USA/Canada increased by 23%, reaching 7,799, indicating ongoing confidence and the maturity of the North American market. Europe
produced another standout result, up 75% to 3,392 visitors—evidence of effective promotion and increasing recognition of Palau within this region.
Australia stood out as the fastest-growing major market, more than doubling arrivals to 1,689, buoyed by the introduction of direct flights and targeted
outreach, representing a remarkable 127% increase.

Other source markets collectively delivered strong gains, with arrivals more than doubling (up 101%) to 3,753, highlighting the success of
diversification efforts and the broadening of Palau’s tourism base.

Overall, the January–August 2025 results reveal dynamic, broad-based growth, positioning Palau for sustained expansion and elevated global
presence in tourism for the remainder of the year.

Year-on-Year Comparative Report: Visitor Arrivals

 January–August 2024 vs. January–August 2025

Total Visitor Arrivals, Ranking and Percentage Share by Key Markets January - August 2025

Australia 4%
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Monthly Arrivals by Country Group
This table presents the breakdown of visitor arrivals to Palau by country and region from January to August 2025. It details monthly and total arrivals for

each source market, highlighting both Palau’s key tourism markets—Japan, South Korea, Taiwan, China, USA/Canada, Europe, Australia, and Others—

additional  markets across Asia, North America, Central and South America, Europe, the Middle East, Africa, and Oceania.
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Jan-May Arrivals by Age Group Jan-May Arrivals by Gender

Market Share Comparison 

AUGUST 2025 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.
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Visitor Nights by Key Markets: Comparison 2024 vs. 2025
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

1.Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.
2.Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.
3.Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2024 vs. 2025

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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PERCENTAGE SHARE
 

In AUGUST 2025, there were 8 air services, including five scheduled flights and three charter flights in addition to
private planes and military for this month.

Key Airlines and Market Contributions

1.China Airlines | Scheduled: Dominates arrivals from Taiwan, accounting for 69% and Europe and Japan
     with 9% each.

1.United Airlines | Scheduled: Significant for tourists from USA/Canada (50%), and Japan (35%)
2.Pacific Mission Aviation | Scheduled: Plays a crucial role in serving the Others market and USA/Canada both

with 36% each .
3.Nauru Airlines | Scheduled: Significantly serves the Europe market (32%), and Others with 23%. 
4.Qantas Airlines | Scheduled: Dominates travel from Australia (79%), Others with 11%.
5.Cambodia Airways | Chartered: A notable player for chartered flights, specifically serving the China market

(98%).
6.Hong Kong Airlines | Chartered: Also dominates the China Market with 99%.
7.Greater Bay Airlines | Chartered: New Charter airlines from Hong Kong dominating arrivals from China (97%)

The dominance of charter airlines was clearly evident in August 2025, as Cambodia Airways continued to lead
chartered operations for the China market, accounting for 98% of charter passengers, with Hong Kong Airlines and
new entrant Greater Bay Airlines also capturing significant shares at 99% and 97%, respectively. This dynamic blend
of both scheduled and charter flights further strengthened Palau’s air connectivity, ensuring resilient and thriving
connections with its most important tourism markets. The strategic specialization of carriers—like China Airlines for
Taiwan, United Airlines for the US, Qantas for Australia, and several strong partners serving China—highlights not
only the effectiveness of Palau’s collaborative aviation partnerships but also reinforces Palau’s position as an
accessible and desirable destination for global travelers.

BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE
The table illustrates the breakdown of total arrivals in August 2025 amounting to 6,061 categorized by key markets and
mode of transportation.

2025 MODE OF
TRANSPORTATION

The chart shows total arrivals by mode of transportation, indicating the percentage share by key market.

AUGUST 2025 Mode of Transportation % SHARE
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ALL YEARS BY KEY MARKETS: 1980 ~ 2025 (AUGUST)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  A u g u s t  2 0 2 5 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



AUGUST 2025 HAPPENINGS 

Airline Operations: Other scheduled and chartered airlines continue suspended operations until further notice.

United Airlines: Scheduled Flight arriving seven times a week. Five flights arriving from Guam and two flights arriving from the
Philippines since July 2021. UA flights increased to daily flights except on Sundays.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December 2023.
Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Qantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

Greater Bay Airlines  - Charter flight | The airline runs direct flights connecting Hong Kong to Palau, making it a key carrier on this
route. The flights are charters and started service around July 2025. Greater Bay Airlines is known for serving top Asian destinations
and includes Palau in its network as part of their expanding route map.

For flight schedules, please visit: https://www.palau-airport.com/flights-schedule
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@680NightMarket
Follow us on Facebook and Instagram for updates on upcoming Night Markets!

Bi-Weekly themed event at the Japan-Palau Friendship Bridge| Airai Side (Renrak) Saturdays 5:00pm-9:00pm. Contact
PVA- State & Community Programs Department for more information on upcoming night markets- schedule and/or
participating as a vendor.

August 09, 2025: The first 680 Night Market of August was a success, offering live musical and dance performances,
diverse local food and "throat-drenching" drinks, and a beautiful collection of local arts, crafts, and jewelry. The
combination of lively entertainment, delicious food, and stunning local artistry made it a must-attend community event.

August 15-25,2025: A Tourism Seminar and visit to the Osaka World Expo were conducted in Japan from August 17 to
23, 2025. The delegation included Chairman Jackson Doktok, Vice Chairwoman Jennifer S. Olgeriil, Managing Director
Kadoi Ruluked, Marketing & Program Manager Chloe Yano, and Strategic & Planning Manager Sharrise Ngiraked.

August 15-25, 2025: In a strategic partnership aimed at boosting tourism and accessibility to the pristine islands of Palau,
Ross Long, a prominent content creator hailing from Australia, joined forces with GTI. This collaborative effort was
facilitated through the influential channels of Pacific Trade Invest, an organization dedicated to fostering economic growth
and development in the Pacific region. The primary objective of this collaboration was multifaceted: to broadly promote
Palau as a premier travel destination, highlighting its unique natural beauty, rich cultural heritage, and unparalleled diving
experiences, and concurrently, to specifically raise awareness and encourage bookings for the Qantas to Palau flights,
thereby enhancing direct air connectivity to the island nation. This initiative leverages Ross Long's reach and engaging
content style to present Palau to a wider international audience, particularly within the Australian market, emphasizing the
convenience and directness of the Qantas service as a gateway to this tropical paradise.

August 16-24, 2025: Sarah Royall, a prominent content creator from Australia, collaborated with GTI through Luxury
Escapes to promote Palau as a premier travel destination and raise awareness for Qantas flights to Palau. This partnership
aims to highlight Palau's unique natural beauty, rich cultural heritage, and unparalleled diving experiences to a wider
audience, particularly within the Australian market, emphasizing the convenience of the Qantas service.

August 23-30, 2025: In a continued effort to boost tourism and strengthen accessibility, Blaze Lopes, a renowned content
creator from Australia, partnered with GTI. This collaboration, facilitated by Pacific Trade Invest, aimed to showcase Palau
as an unparalleled travel destination, emphasizing its pristine natural beauty, vibrant culture, and world-class diving
opportunities, while specifically promoting the convenience and directness of Qantas flights to Palau. This initiative
leverages Blaze Lopes' engaging content style to reach a broad international audience, especially within the Australian
market, and highlight Qantas as the ideal gateway to this tropical paradise.

August 23, 2025: The night market was cancelled due to weather conditions, but we were lucky enough to have a small
all-state booth with local goods and crafts in the main pavilion from 5:00 pm to 8:00 pm.

August 27-30, 2025: Figaro Japon, a prominent publication within the Japanese magazine industry, is poised to launch a
significant promotional campaign designed to highlight the allure of Palau and generate excitement for the forthcoming
direct flight from Japan, slated for October. This strategic initiative aims to captivate a broad audience, showcasing Palau's
pristine natural beauty, vibrant marine life, unique cultural heritage, and luxurious eco-tourism opportunities. By
collaborating with Figaro Japon, the effort seeks to leverage the magazine's influential readership and reputation for
sophisticated travel content to effectively position Palau as a premier destination for Japanese travelers. The campaign will
likely feature breathtaking photography, compelling narratives, and practical travel information, all intended to inspire
increased tourism and ensure the successful launch and sustained operation of the new direct flight route.

     

https://www.palau-airport.com/flights-schedule
https://www.facebook.com/680NightMarket/
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Based on the data, there's a clear increase in visitors to pristineparadisepalau.com for tourism information.
Australia and the United States are the top two user bases, and Australia's user numbers have now surpassed
those from the United States.
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Palau Entry Forms Summary Report
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PALAU ENTRY FORMS
SUMMARY REPORT

How Travelers hear
about Palau

Accommodation in Palau
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In August 2025, Palau welcomed a steady stream of
visitors, with a total of 5,731 arrivals recorded from Palau
Entry Forms. Newcomers made up the majority at 82%,
marking their first visit to the islands, while repeat visitors
accounted for 18%. Leisure and vacation purposes
dominated, representing 82.1% of all arrivals. Military
personnel comprised 6.4% of visitors, and 3.7% traveled to
reunite with friends and family. Other travel purposes
included conferences, conventions, or meetings (2.4%),
education and training (1.7%) diplomatic or foreign
government and international organization missions (1.5%),
business or investment activities (1.4%), , and health or
medical visits (0.3%)

Visitors in August enjoyed a broad range of activities.
Swimming and snorkeling remained top favorites, followed
closely by sightseeing, scuba diving, shopping, and
cultural or historical tours. These popular activities
showcase the diversity of Palau’s offerings that appeal to
varied visitor interests.

As for how tourists discovered Palau, digital channels
continued to lead, with 44% first learning about the
destination online. Personal referrals also played an
important role, with 21% hearing about Palau through
friends and family. Tour operators influenced 11% of
visitors, while social media, travel agents, and prior visits
motivated 7%, 6%, and 5%, respectively.

Most travelers booked their trips through tour agents, yet a
significant portion arranged travel independently or relied
on recommendations from family, friends, and packaged
tours. This trend highlights the mixture of traditional and
self-planned travel approaches among Palau’s visitors
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2 . 1 %

L i veaboa rd

Purpose of Travel

In August 2025, the accommodation preferences of tourists visiting Palau
demonstrated some variations from the prior month, with hotels remaining the
preferred option for 56.3% of travelers. Resorts continued to attract a strong
following, accommodating 38.6% of visitors. Motels accounted for 3% of stays,
while liveaboards constituted 2.1%, reflecting a diverse range of lodging
choices.

Examining the economic background of August visitors, 18% reported annual
household incomes below $16,000. Tourists in the highest income bracket,
earning above $100,000 per year, made up 13%. Those with incomes between
$20,000 and $40,000 represented 15%, while 12% fell within the $40,000 to
$60,000 range. A notable 12% of visitors opted not to disclose their income
information.


