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RANKING OF KEY MARKETS

In January 2025, Palau recorded a significant milestone in its tourism sector with a total of 6,902 visitors,

marking the largest monthly arrival since the pre-COVID era in 2019. This substantial increase highlights

the ongoing recovery and growth of Palau's tourism industry.

China continued to dominate as the leading source market, contributing 2,803 visitors and accounting

for 41% of total arrivals. Taiwan remained a crucial secondary market, providing 1,297 visitors and

securing an 18% market share. USA/CANADA collectively contributed 1,043 visitors, capturing a 15%

market share and underscoring Palau's enduring appeal to North American travelers. Japan also played a

significant role, with 645 visitors representing 9% of total arrivals. This demonstrates Japan's potential for

further growth. "Others," comprising smaller markets, accounted for 384 visitors and 6% of the total,

offering opportunities for expansion into new markets due to its diverse composition. South Korea

recorded 135 visitors, representing a 2% market share, making it the country with the lowest number of

arrivals during the post-COVID recovery period. However, arrivals from South Korea in December 2024

and January 2025 marked the highest levels since 2023. This growth follows a period of low arrivals,

primarily due to the absence of direct flight connectivity, which had previously hindered travel from

South Korea.

Australia has emerged as a potential key market for Palau, with a total of 189 arrivals, representing 3% of

the total for this month. The introduction of a direct flight from Brisbane to Palau has significantly

enhanced Australia's role in Palau's tourism industry, strengthening tourism and trade ties between the

two nations.

PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2024 vs. 2025 Monthly Arrivals By Key Markets and YOY percentage change
 

JANUARY 2025 VISITOR ARRIVAL REPORT JANUARY 2025 VISITOR ARRIVAL REPORT 

Summary

Visitor arrivals by Fiscal Year: Comparison Oct’23~Sept’24 vs. Oct’24~Sept’25 
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Monthly Arrivals by Country Group
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Market Share Comparison 

January 2025 Arrivals By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.
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Visitor Nights by Key Markets: Comparison 2024 vs. 2025
Total number of nights visitors spends in Palau - Monthly, by Key Markets

Visitor nights: Past Ten Years

Average Length of Stay: Past Ten Years

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented
accommodations. Our methodology involves the following calculations: 

Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.1.
Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.2.
Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.3.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2024 vs. 2025

The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.

Average Length of stay is based on records where Departures and arrivals could be matched, excluding any that stayed longer than 30 days
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BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE

In JANUARY 2025, there were 7 air services, including five scheduled flights
and two charter flights in addition to private planes and sailing yachts bringing
visitors to Palau.

China Airlines led the way with 32% of arrivals, primarily serving passengers
from Taiwan (57%) and Europe (14%). 
United Airlines followed closely with 24% of the arrivals, mainly catering to
visitors from USA/Canada (42%) and Japan (33%). 
Cambodia Airways made a significant impact with 18% of arrivals, hosting
visitors from China (97%). 
Quantas Airlines which commenced operations in December 2024,
currently holds a 2.9% market share. Approximately 72% of its passengers
originate from Australia
Other notable contributions are Hong Kong Airlines and Pacific Mission
Aviation Palau , accounting for less than 7% of arrivals.

The table illustrates the breakdown of total arrivals in JANUARY 2025 amounting to 6,902 categorized by key markets and
mode of transportation. It is indicated in percentage share.

2025 MODE OF
TRANSPORTATION

PERCENTAGE SHARE
 The chart shows total arrivals by mode of transportation, indicating the percentage share

MONTHLY ARRIVALS BY MODE OF TRANSPORTATION 
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ALL YEARS BY KEY MARKETS: 1980 ~ 2025 (JAN)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  J a n u a r y  2 0 2 5 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  A u s t r a l i a  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y
e n c o m p a s s e s  a l l  r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n .



JANUARY 2024 HAPPENINGS 

Airline Operations: Other scheduled and chartered airlines continue suspended operations until
further notice.

United Airlines: Scheduled Flight arriving seven times a week. Five flights arriving from Guam and
two flights arriving from the Philippines since July 2021. UA flights increased to daily flights except
on Sundays.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flights
increased to 4 times a week.

Cambodia Airlines: Charter Flight operating twice a week from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines (Island Hopper): Scheduled Flight arriving once a week from Pohnpei since December
2023. Brisbane→Nauru→Tarawa→Majuro→Pohnpei→Palau

Hong Kong Airlines: Charter Flight operating twice a week from Hong Kong since September 2024.

Quantas Airlines: Scheduled flight, once a week from Brisbane operating since December 2024.

For flight schedules, please visit:https://www.palau-airport.com/flights-schedule
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January 03-11, 2025: Miss Pacific Islands, Moemonan Safa’ato’a Schwenke, has traveled to Palau
with a mission to strengthen the bonds that unite our Pacific Islands. As former Miss Samoa and now
Miss Pacific Islands, she has passionately championed the preservation and promotion of our diverse
cultures, empowering Pacific youth to embrace their cultures while understanding the
interconnectedness of our islands.

January 16, 2025: The 12th Constitutional Inauguration of the Republic of Palau was held at the
Capitol in Melekeok on January 16, 2025. The ceremony was attended by special guests and local
residents, who witnessed the swearing-in of Delegates, Senators, the Vice President, and the
President.

January 18-26, 2025:  The Palau Visitors Authority returns to Boot Düsseldorf 2025, the world’s
largest exhibition for yachting, diving, stand-up paddling, and other watersports to promote Palau as
a premier destination for travelers. PVA's delegation included Mr. Jackson Doktok, Chairman of the
Board; Mr. Kadoi Ruluked, Managing Director; Ms. Katarina Mad, State & Community Manager; Ms.
Sharrise Ngiraked, Strategic Planning Manager; Ms. Mika Onodera, PVA JICA Expert; and Mr. Tibey
Ongalibang, Digital Marketing Representative. Joining PVA at the event were representatives from
Fish n' Fins and Hotel Indigo, while Sam’s Tours exhibited right next to PVA's booth in Hall 12.
Together, these partners highlighted Palau's unparalleled marine experiences, from world-class
diving to sustainable tourism initiatives. Mr. Doktok and Mr. Ruluked, along with the PVA members,
met with China Airlines' Frankfurt office to plan future Familiarization Tours to Palau, discussing
potential collaborations to enhance travel accessibility and attract more visitors from Europe.

@680NightMarket
Follow us on Facebook and Instagram for updates on upcoming Night Markets!

Bi-Weekly themed event at the Japan-Palau Friendship Bridge| Airai Side (Renrak) Saturdays 5:00pm-9:00pm. Contact
PVA- State & Community Programs Department for more information on upcoming night markets- schedule and/or
participating as a vendor.

https://www.palau-airport.com/flights-schedule
https://www.facebook.com/680NightMarket/


Web presence and social media are two integral parts of marketing Palau, to connect with our local
and international audiences. Visit our platforms for updates on local and international
activities/events.

PVA Social Media Stats

www.pristineparadisepalau.com
 

@visitpalau

Palau's tourism sector is effectively leveraging social media, with a combined following of over 121,263 across 10
official accounts. This includes dedicated channels for key markets such as Japan and Taiwan. The table provides
a comparison of social media performance between January 2024 and 2025. By a monthly comparison, Palau
tourism socials have increased by 1k followers since December 2024.  

Page & Profile Impressions: the number of times any content from or about your Pages or accounts was displayed on a person’s screen on Facebook, Instagram, and LinkedIn.
Content includes posts, check-ins, ads, feed stories, and more.  Post Reach: The number of people who saw your posts on your Facebook, Instagram, and TikTok Pages or

accounts .Page & profile reach: the number of people who have seen any content from or about your Pages or accounts on Facebook, Instagram, etc.
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Posts

New fans

Post likes

posts

Fans & Followers

49 from86

Post reactions &…

76%from25

70.2%from820

89.5%from2,673

Fans

8.2%from113,238

Top posts

Post viral reach

Post video views

86.1%from20,263

99.1%from16,485

Fans

Post reach

Page & profile r…

Post viral impress…

60.8%from67,028

95.6%from123,457

1.4%from89,987

Fol l ow er s
8. Jan

Post shares

Page & profile i…

95.6%from1,002

45.8%from77,613
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282
rea ct i ons

135
new fans

244
l i kes

122,527
f ol l ow ers

148
users

2,808
vi ew s

5,492
users

26,245
users

91,285
fans

44
shares

42,074
i mpr es s i ons

91,500

91,000

90,500

90,000

89,500
6. Jan

8. Jan

20. Jan

22. Jan

22,000

20,000

18,000

16,000

14,000
6. Jan 20. Jan

22. Jan

154
impressions

Jan 07, 12:00 V Jan 09, 13:41

99.2% from 18,319

V Jan 07, 01:54

100 85 69likes and reactions

 Pristine Paradise P… Visit Palau

likes and reactions

(Post with no description)

Visit Palau

likes and reactions

Miss Pacific Islands at the Chief's traditional
meeting house, Bai ra RengaraIrrai! 😍😍
#culturalheritage #pacificislands

📢 2025
🌟✨ 🎉 #
想體驗最道地的帛琉文化、美食和熱情氛圍

帛琉觀光局

年度帛琉680夜市營業日期公告！
帛琉必逛 的夜市——680夜市 🎉

帛

https://www.facebook.com/308232278146500/posts/906951278274594
https://www.facebook.com/476261011387746/posts/899551659058677
https://www.facebook.com/476261011387746/posts/897955479218295


Post likes

Fol l ow er s

Fol l ow er s

users

Post impressions

68 from686

Post engaged users

100%from2,990

250%from27,274

32.4%from16,276

Top posts

Post likes

vi ew s

Post video views

Audience > Country

United Sta…

Palau

Guam

Philippines

Brazil

Northern Maria…

100%from20,222

Post likes

Fol l ow er s

Website clicks

l i kes

website taps

100%from116

100%from5,434

34.9%from2,711

Post reach

Audience > Age

25-34

35-44

45-54

18-24

55-64

65+

13-17

20.6%from78,006

0

754
f ol l ow ers

95,407
i mpr es s i ons

21,556
f ol l ow ers

0

0

0

3,658
f ol l ow ers

94,111
users

0 0 0l ikes

visitpalau
Jan 29, 06:28

l ikes

visitpalau
Jan 29, 06:28

l ikes

visitpalau
Jan 29, 06:27

0
l ik es

0
l ik es

100% from 2,024

V

100% from 44

V V

-22.9% 0.015

+10% 0.012

+% 0.002

+62.7% 0.001

+% 0.001

+% 0.001

+31.5% 7,519

+46.4% 6,119

+49.6% 2,812

+8.3% 1,711

+54.8% 1,073

+39.5% 438

-11.4% 117

PR/ Media Coverage: 
A growing number of influencers are
independently traveling to Palau, creating highly
viewed content—often reaching over 100,000
views—and contributing to the island's rising
online visibility.  In addition, we collaborated with
Miss Pacific Islands Moemoana, with her
considerable following, to showcase Palau to her
audience. 

PVA Social Media Stats
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https://scontent-iad3-2.cdninstagram.com/o1/v/t16/f2/m78/AQNyCLw6zEaQ_uN9Z3b_DTWUoEZxwf7WeK6xmn5tMV7H9zT7k2OwhxYQlBBib-A5zMKTK4YF8RJEZ_HRf7FIHF9Qn-JeQqfs4iX3f94.mp4?efg=eyJ2ZW5jb2RlX3RhZyI6InZ0c192b2RfdXJsZ2VuLnN0b3J5LnVua25vd24tQzMuNzIwLmRhc2hfYmFzZWxpbmVfMV92MSJ9&_nc_ht=scontent-iad3-2.cdninstagram.com&_nc_cat=107&vs=9048109821910096_3354815847&_nc_vs=HBkcFQIYUWlnX3hwdl9wbGFjZW1lbnRfcGVybWFuZW50X3YyLzNDNDI0MDA2NDRGNjE4MEQ1RjgwNkY1RDY3NDk0MUE3X3ZpZGVvX2Rhc2hpbml0Lm1wNBUAAsgBACgAGAAbAYgHdXNlX29pbAExFQAAJsbkxbPZqpJAFQIoAkMzLBdAFgAAAAAAABgSZGFzaF9iYXNlbGluZV8xX3YxEQB16AcA&ccb=9-4&oh=00_AYBcgcGHo8K4bxRuDmm1rH-Eb6B9LiU6roqo7xj4VKAdbw&oe=679CFAA4&_nc_sid=1d576d
https://scontent-iad3-2.cdninstagram.com/o1/v/t16/f2/m78/AQP1O02NTYbSXYj2o1ObGJ3L0aYw_vMuaQIymvRj2nlF1AlFYRWvKj7Czd7watoy4ZVSAGh5Bnnn9c49d9zD60elc8oC0HcQr1-0P-E.mp4?efg=eyJ2ZW5jb2RlX3RhZyI6InZ0c192b2RfdXJsZ2VuLnN0b3J5LnVua25vd24tQzMuNzIwLmRhc2hfYmFzZWxpbmVfMV92MSJ9&_nc_ht=scontent-iad3-2.cdninstagram.com&_nc_cat=108&vs=1124755575494237_3732384655&_nc_vs=HBksFQIYUWlnX3hwdl9wbGFjZW1lbnRfcGVybWFuZW50X3YyL0ZFNDRGQTA2OTM5N0QxRUQzRTNFN0VBRjkxNTBGMDhFX3ZpZGVvX2Rhc2hpbml0Lm1wNBUAAsgBABUCGDpwYXNzdGhyb3VnaF9ldmVyc3RvcmUvR0owSVd4eFZpMU5oODA0T0FOemYzNkJhZzZRT2Jwa3dBQUFGFQICyAEAKAAYABsBiAd1c2Vfb2lsATEVAAAmzrTnve3qsEAVAigCQzMsF0AszMzMzMzNGBJkYXNoX2Jhc2VsaW5lXzFfdjERAHXoBwA%3D&ccb=9-4&oh=00_AYDFMVQLGAmQVD5QFxUUY4ITYJ98rujmOfYHMGs93bWGAA&oe=679CDDA5&_nc_sid=1d576d
https://scontent-iad3-2.cdninstagram.com/o1/v/t16/f2/m78/AQMnSaYB2ArJTY1IJGzClJTFpwQsCvSGIDLiiauPd6kbArs6AGOxvZS85xVrCZeLQQLbvRprsyEgJ-FXegG_-218gGhpxEL0MCFMONE.mp4?efg=eyJ2ZW5jb2RlX3RhZyI6InZ0c192b2RfdXJsZ2VuLnN0b3J5LnVua25vd24tQzMuNzIwLmRhc2hfYmFzZWxpbmVfMV92MSJ9&_nc_ht=scontent-iad3-2.cdninstagram.com&_nc_cat=100&vs=1796311867822555_4006063746&_nc_vs=HBksFQIYUWlnX3hwdl9wbGFjZW1lbnRfcGVybWFuZW50X3YyLzdFNDlFMENBMDY5QzhBREEzMDVENUJCQzEyMDBCRDkzX3ZpZGVvX2Rhc2hpbml0Lm1wNBUAAsgBABUCGDpwYXNzdGhyb3VnaF9ldmVyc3RvcmUvR05YMVVoek9RSmEwWF9RQkFMeXVaMFptNFRvemJwa3dBQUFGFQICyAEAKAAYABsBiAd1c2Vfb2lsATEVAAAmnJv%2F24KUm0AVAigCQzMsF0A2O6XjU%2FfPGBJkYXNoX2Jhc2VsaW5lXzFfdjERAHXoBwA%3D&ccb=9-4&oh=00_AYAgSPlHPMCWcVB4XqhReG_NOqUTv9arnVLBBm_qJAEDrA&oe=679CFDA5&_nc_sid=1d576d


Website
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The following table demonstrates a rising trend in the utilization of pristineparadisepalau.com as a primary source of
tourism information, with Australia and the United States representing the largest user bases.

Goal: Sessions

Marketing Website Summary Data from Google Analytics

Page title Sessio
ns▼

12,112
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1,362

1,067
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%
Δ
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palau tourism statistics

03 5212 9067

alii palau

arrival 2019

ct shop palau
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AU
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GB

JP

CA

IN

TW
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google

(direct)

(not set)

bing

palaugov.pw

l.in sta g ra m .co m

yahoo
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United States
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United Kingdom
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Canada

India

Taiwan
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1

4

1

23

1
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Sessions

Sessions

1 Jan 2025 - 31 Jan 2025

Cl i cks

1
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0

% Δ

% Δ
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New users
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 219.8%  158.4%

V iew s
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Event count

106.7K 
 169.8%  2.0%  -24.7%

Most Requested Pages / Visits

Engagement by Device / Users

Which channels are driving engagement?

Most Searched Queries

What are the top countries by sessions?

Final Report
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45.8%

26.5%

62.5%

52.4%

mobile
desktop
tablet
smart tv

Organic Search
Direct
Referral
Unas s i gne d
Organic Social
Organic Video

1…Visit Palau: The O cial To… 2…

Stay in Palau: Best Accom… 3…7

Days in Palau Travel Itin… 4…

Travelers Tips - Pristine Pa… 5…

Travel Entry Requirements… 6…

Beyond the Dive - Discover… 7…

Culture - Pristine Paradise … 8…

Dive Palau - Pristine Para…
1 - 100 / 1020 <

-9.…

0.3…

6.2…
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1 - 100 / 175
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5,421
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40…

-
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-

-

-

1 - 42 / 42
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4,454
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598.…
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56.0…

693.…

33.3…

464.…

549.…

49.2…

244.1%

183.1%

3,423.8…

669.6%

-

56.4%

294.6%

-

-

-

-

-

-

▼

▼

https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/
https://pristineparadisepalau.com/


Palau Entry Forms Summary Report
FEBRUARY 2024

BASED ON 5,650 TOURIST ENTRIES
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First Time Visitors
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Repeat Visitors
23%

January 2025

Based on 6,644 Tourist EntriesPALAU ENTRY FORMS
SUMMARY REPORT
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Accommodation in Palau

Visitor Trip Booking 

Annual household Income
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Tour Agent
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Visitors to Palau have a diverse range of accommodation preferences. The
majority, 56%, opt for hotels, while resorts are the second most popular
choice, favored by 37%. Motels and liveaboard options each attract a
smaller share of 4% of tourists. This variety of lodging options caters to
different tastes and budgets, enhancing the overall experience for travelers.

In terms of household income, the distribution among visitors is varied.
Approximately 18% of visitors earn less than $16,000 annually. A slightly
smaller proportion, 14%, fall within the $20,000 to $40,000 income
bracket, while 13% earn between $40,000 and $60,000. Additionally, 12% of
visitors chose not to disclose their income information.

Prefer Not To Say 12%

Less Than $16,000 18%

Over $100,000 8%

$16,000-$20,000 10%

$40,000-$60,000 13%

$60,000-$80,000 9%

$80,000-$100,000 8%

$20,000-$40,000 14%
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Pleasure/Vacation

92%

Diplomat

4.4%

5%

Prev ious  V i s i t

7%

Trave l  Agen t

FR IENDS /
FAMILY

Conference/Convention/Meeting
3.6%

Motel
4%

In January 2025, Palau received
6,644 tourists, all of whom submitted
the required Palau Entry Form prior
to their visit. Among these visitors, a
significant majority of 77% were
experiencing Palau for the first time,
while 23% were repeat visitors. The
primary reason for visiting was
leisure, with an overwhelming 92%
stating they came for vacation
purposes. Other motivations included
official duties for diplomats or
international organizations (4.4%)
and attending conferences or
meetings (3.6%).

During their stay, tourists participated
in various activities, with the top
choices being swimming and
snorkeling, scuba diving, sightseeing,
shopping, and cultural and historical
tours. Notably, 43% of these visitors
discovered Palau through online
platforms. In terms of trip planning,
many opted for independent
arrangements, while others utilized
travel agents, relied on
recommendations from family and
friends, or chose packaged tours for
convenience.
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