
PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2023 vs. 2024 Monthly Arrivals By Key Markets and YOY percentage change
 

Visitor arrivals by Fiscal Year: Comparison FY2023 vs. FY2024– Monthly Arrivals By Key Markets and YOY percentage change

 

 

In April 2024, Palau recorded a total of 4,399 visitors. China market was the

largest contributor, representing 26% of the total arrivals. Taiwan followed

closely, accounting for 24%, and USA/Canada contributed 21%. Visitor

numbers from other regions increased, comprising 11% of the total arrivals.

Japan, Europe, and South Korea each accounted for less than 10%. 

Although the number of arrivals in April saw a 4.2% decline compared to

the previous month, it reflects a 53.9% increase from the same month last

year. As of the end of April, total tourist arrivals have reached 19,159,

demonstrating a positive trend.

APRIL 2024 VISITOR ARRIVAL REPORT APRIL 2024 VISITOR ARRIVAL REPORT 



BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE

 

In April 2024, operations included seven airlines, comprising five
scheduled flights and two charter flights, in addition to private planes and
sailing yachts bringing visitors.
United Airlines led with 34% of arrivals for the month, followed by China
Airlines at 28%, and Cambodia Airways at 25%. Batik Air, Air Niugini,
Nauru Airlines, and Pacific Mission Aviation Palau accounted for less than
7% of the arrivals.

United Airlines primarily serves passengers from USA/Canada,
constituting 55%, followed by Japan with 26%.

1.

China Airlines, hosting visitors mainly from Taiwan, represents 71%,
followed by Europe with 10%.

2.

Cambodia Airlines serves predominantly Chinese visitors, accounting
for 98% and all other countries represents less than 1%.

3.

The table illustrates the breakdown of total arrivals in April 2024 amounting to 4,399, categorized by key markets and mode of transportation. It is indicated in
percentage share.

2024 MODE OF
TRANSPORTATION

PERCENTAGE SHARE

 
The chart shows total arrivals by mode of transportation, indicating
the percentage share

MONTHLY ARRIVALS BY MODE OF TRANSPORTATION 

 



Average Length of stay is based on records  where Departures and arrivals could be matched, excluding any that stayed longer than 30 days

 

Visitor Nights by Key Markets: Comparison 2023 vs. 2024 

 Total number of nights visitors spends in Palau - Monthly, by Key Markets

 

Visitor nights: Past Ten Years

 

Average Length of Stay: Past Ten Years

 

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented accommodations. Our methodology involves the
following calculations: 

Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.1.
Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.2.
Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.3.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2023 vs. 2024 

 
The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.



Market Share Comparison 

 

 

By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.

In April 2024, total tourist arrivals experienced a 5% decline compared to March of the same year. The Europe market saw a
decrease of 24%, China market experienced a 3% drop, and USA/Canada witnessed a decline of 1.4% compared to the previous
month.



Monthly Arrivals by Country Group 

 



ALL YEARS BY KEY MARKETS: 1980 ~ 2024 (MARCH)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  A p r i l  2 0 2 4 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y  e n c o m p a s s e s  a l l
r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n ,  a n d  a  d e t a i l e d  b r e a k d o w n
c a n  b e  f o u n d  o n  t h e  p r e c e d i n g  p a g e .



Airline Operations: Other scheduled and chartered airlines continue suspended operations until
further notice.

United Airlines: Scheduled Flight arriving seven times a week. Five flights arriving from Guam and
two flights arriving from the Philippines since July 2021. UA flights increased so except sunday.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021. Flight
increased to 3 times a week beginning of this month of April 2024.

Air Niugini: Scheduled Flight arriving once a week from Australia since February 2023

Cambodia Airlines: Charter Flight operating from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines: Scheduled Flight arriving once a week from Brisbane Australia since December
2023. 

For flight schedules, please visit 

April 05-07, 2024: Palau promotes scuba diving tourism at the Marine Diving Fair 2024, held from April 5 to
April 7, 2024 in Tokyo, Japan. Marine Diving Fair is one of Asia’s largest Scuba Diving Expo showcasing over 70
exhibitors from agencies, professionals, destinations, and marine diving gear and services. The event provided
an outstanding platform for Palau to showcase itself as a top-tier diving destination. The Palau Visitors
Authority, represented by Board of Directors member Mr. Ashley Omelau, alongside State and Community
Representative II Mr. Kato Katosang and Marketing Representative Ms. Janine Tewid, oversaw the Palau Visitors
Authority booth in collaboration with local industry partners. 

April 06, 2024: First 680 Night Market of the month of April themed “LOCO 4 COCO”. Featuring live bands
and dance entertainment filled with lots of delicious local food from various vendors. 

April 12 - 14, 2024: The Palau Visitors Authority promotes Palau at ADEX in Singapore, ending three dynamic
days, growing the awareness of Palau and the Micronesia region at Asia's premier dive consumer and
tradeshow!  -PVA Facebook page: April 14, 2024.

April 16, 2024: Pengyou Jam Night at Ernguul Park. A special 680 Night Market in celebration of the 25 years
of Diplomatic Relations between Taiwan and Palau. An evening filled with live band entertainment, food
vendors, and local crafts. The highlight of the night was a special performance by ROC Taiwan Friendship
Fleet Band. This was in achieved in partnership with the Taiwan Embassy. -680 Night Market facebook page:
April 16, 2024.

April 19 - 21, 2024: The Palau Visitors Authority (PVA) proudly announces its successful participation at the
prestigious DRT Show Taiwan 2024. In the vast sea of possibilities, even the smallest ripple can make a
monumental difference. At the close of the show, Palau was honored by Mr. Jason Chong, CEO of the DRT
Show with the Best Marine Conservation Advocacy Award. The DRT Show is one of the largest dive expos of
Asia. The DRT Show is a premiere dive resort and travel exhibition, showcasing the latest products and
destinations from tour operators, tourist agencies and scuba companies. -PVA facebook page April 25, 2024

April 19, 2024: We will hold our annual Green Fair event at Ngermalk Long Island Park which will
combine/collaborate with MAFE’s Agri-Fair. This event will provide opportunities for the community to
showcase their plants and even sell some to other businesses and individuals as well. Other activities include
hands-on demonstrations on plant air-layering and even grafting plants, raffle drawings, and also our annual
plant contest of medicinal and ornamental plants. The plants selected this year will be Elilai (Plumeria) and
Ongael (Delal a Kar). - PVA Facebook page April 17, 2024

April 19, 2024: Last 680 Night Market of the month of April. Featuring live bands and dance entertainment
filled with lots of delicious local food from various vendors. -680 Night Market April 19, 2024 

April 23, 2024: Launching the Palau Public Transportation Mid-Day Operation between Koror and Airai! 

APRIL 2024 HAPPENINGS 
 

https://www.palau-airport.com/flights-schedule

https://www.palau-airport.com/flights-schedule


@680NightMarket

Follow us on Facebook and Instagram for updates on upcoming Night Markets!

Bi-Weekly themed event at the Japan-Palau Friendship Bridge| Airai Side (Renrak) Saturdays
5:00pm-9:00pm. Contact PVA- State & Community Programs Department for more information on
upcoming night markets- schedule and/or participating as a vendor.

Night Market
Report

In  Apr i l  2024,  the 680 Night  Markets  k icked off  with a v ibrant  celebrat ion.  The fest iv i t ies  began
with a n ight  themed "LOCO 4 COCO," featur ing a fun-f i l led evening with a COCO relay ,
cul tural  performances,  l i ve band entertainment ,  and much more.  Attendees indulged in coconut-
infused del ights  at  the COCO stat ion,  sat isfy ing thei r  coconut crav ings.

The excitement cont inued with Pengyou Jam Night ,  the second 680 Night  Market ,  celebrat ing 25
years of  Diplomatic Relat ions between Taiwan and Palau.  The h ighl ight  of  the n ight  was a
special  performance by the ROC Taiwan Fr iendship F leet  Band.

The th i rd 680 Night  Market  was held as part  of  the Green Fai r  Event ,  featur ing local  vendors ,
dance performances,  and l ive band entertainment.  

Throughout the evening,  the 680 Night  Market  showcased a diverse array of  local  vendors
offer ing local  products ,  delectable food,  and engaging act iv i t ies  for  everyone to enjoy.

The event a lso served as a platform for  emerging talents  to sh ine.  The Palau Vis i tors  Author i ty
encouraged new performers to reach out  for  opportunit ies  to showcase thei r  sk i l l s .  For  those
interested in se l l ing food or  other  products ,  PVA welcomes inqui r ies  and prov ides informat ion.

Stay updated on future events  and opportunit ies  by fo l lowing @680NightMarket  on social  media
for  the latest  news and updates.

https://www.facebook.com/680NightMarket/


Web presence and social media are two integral parts of marketing Palau, to connect with our local
and international audiences. Visit our platforms for updates on local and international
activities/events.

PVA Social Media Stats

www.pristineparadisepalau.com
 

@visitpalau
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Palau's travel social media accounts closed out the month of April with a total of 64,112 followers, reflecting a a
steady increase. This growth can be attributed to strategic collaborations with content creators, and our enhanced
visibility on social media platforms encourages user-generated content under the Visit Palau campaign. The table
provided below illustrates a comparison  of Palau Tourism’s  social media performance between April and March.

Page & Profile Impressions: the number of times any content from or about your Pages or accounts was displayed on a person’s screen on Facebook, Instagram, and LinkedIn.
Content includes posts, check-ins, ads, feed stories, and more.  Post Reach: The number of people who saw your posts on your Facebook, Instagram, and TikTok Pages or

accounts .Page & profile reach: the number of people who have seen any content from or about your Pages or accounts on Facebook, Instagram, etc.

4. Mar 18. Mar

Posts

New fans

Post likes

posts

Fans & Followers

new fans

23 from69

53.8%from13

Post reactions & likes

84.5%from484

43.8%from1,211

Fans

0.5%from63,777

Top posts

Post viral reach

Post video views

45.8%from3,989

81.2%from8,870

Fans

Post reach

Page & profile reach

Post viral impressions

77.6%from136,566

86.7%from250,300

0%from39,826

Fol l ow er s

Post shares

41.1%from603

86.2%from277,630

Page & profile impressi…

6

46

75
l i kes

680
rea ct i ons

64,112
f ol l ow ers

5,815
vi ew s

1,664
users

30,541
users

33,351
users

39,813
fans

355
shares

38,279
i mpr es s i ons

40K

40K

40K

40K

40K

40K
Apr '24

4. Mar

Apr 10, 05:08

15. Apr

18. Mar

29. Apr

Apr 05, 22:10

17K

17K

17K

17K

17K

17K
Apr '24

4. Mar

Apr 02, 02:14

15. Apr

18. Mar

29. Apr

1,828
impressions

V V

81% from 9,620

V

80 11 0

Visit Palau

likes and reactions

Singapore! Palau is headed your way! Find us
at ADEX - Asia Dive Expo , Suntec Singapore
Convention & Exhibition Centre

Visit Palau

likes and reactions

🗣 CALLING ALL FISHERS ‼ The biggest derby
of the year is back! Mark your calendars for
May 4 & 5 for the 31st Annual PSFA Derby

Visit Palau

likes and reactions

Discover the enchanting beauty of the Rock
Islands Southern Lagoon, a mesmerizing
UNESCO World Heritage Site nestled within

https://www.facebook.com/476261011387746/posts/723297650017413
https://www.facebook.com/476261011387746/posts/720899150257263
https://www.facebook.com/reel/1438538593722949/


Post likes

Fol l ow er s

Fol l ow er s

Post impressions

Post engaged users

13 from694

1.9%from54,200

92.6%from2,534

1.3%from16,754

Top posts

Post likes

Post video views

Audience > Country

United States

Palau

Philippines

Guam

Micronesia, Fede…

Taiwan, Provin…

70.8%from3,380

Post likes

Fol l ow er s

Website clicks

website taps

5.6%from36

62.9%from2,487

1.5%from2,850

Post reach

Audience > Age

25-34

35-44 45-

54 18-24

55-64

65+

13-17

29.7%from93,397

707
f ol l ow ers

187
users

55,252
i mpr es s i ons

16,974
f ol l ow ers

5,774
vi ew s

38

922
l i kes

2,893
f ol l ow ers

65,673
users

922 0 0l ikes

visitpalau
Apr 02, 02:13

Discover the enchanting beauty of the Rock
Islands Southern Lagoon, a mesmerizing
UNESCO World Heritage Site nestled within

l ikes

visitpalau
Apr 02, 12:32

l ikes

visitpalau
Apr 03, 22:35

584
l ik es

5
l ik es

14.7% from 509

V

25% from 4

V V

-0.5% 0.019

+5% 0.012

-3%0

+%0

-0.7% 0

+12.3% 0

+0.2% 5,900

+2.1% 4,427

+2.5% 2,019

-0.8% 1,573

+2.1% 775

+1.5% 339

-2.3% 128

PR/ Media Coverage: 

Condé Nast Traveler has spotlighted
Palau in an article titled "In the Pacific
Country of Palau, Conservation and
Luxury Tourism go Hand in Hand." As a
distinguished luxury and lifestyle travel
publication, Condé Nast Traveler brings
attention to destinations like Palau that
seamlessly integrate conservation efforts
with high-valued tourism experiences.

PVA Social Media Stats

https://www.instagram.com/reel/C5PendqhKCw/
https://scontent-iad3-2.cdninstagram.com/v/t39.30808-6/435327899_18301718323198740_4062334792464584544_n.jpg?_nc_cat=100&ccb=1-7&_nc_sid=18de74&_nc_ohc=m2q7uCDXdq0AX8_JBSa&_nc_ht=scontent-iad3-2.cdninstagram.com&edm=AB9oSrcEAAAA&oh=00_AfDE8_D_88B5-_jmSjfAsL5S-xRK-Beu9sXCJvKA_5Xapg&oe=6613083C
https://scontent-iad3-1.cdninstagram.com/v/t39.30808-6/435332340_18301898119198740_1912737290124381931_n.jpg?_nc_cat=107&ccb=1-7&_nc_sid=18de74&_nc_ohc=Um7CqJz_MH4Ab4yabA3&_nc_ht=scontent-iad3-1.cdninstagram.com&edm=AB9oSrcEAAAA&oh=00_AfBVv0BuQcke15tPTZuwXk62BNrO122W8VgV3tvyfaiQXA&oe=6614EF95


Website
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https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/
https://pristineparadisepalau.com/


Palau Entry Forms Summary Report
FEBRUARY 2024

BASED ON 5,650 TOURIST ENTRIES
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No. of times Traveler has been to Palau 

First Time Visitors
72%

Repeat Visitors
28%

April 2024

Based on 4,383 Tourist Entries
PALAU ENTRY FORMS
SUMMARY REPORT
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Accommodation preferences in Palau reveal that 44.2% of
visitors prefer hotels, followed by 37.6% who choose resorts.
Additionally, 7.2% selected other types of accommodation, 5.8%
opted for motels, and 5.2% chose liveaboards. Regarding
household income, 16% of visitors reported an annual income of
$20,000 to $40,000, while a considerable 15% preferred not to
disclose their income. Another 15% earn less than $16,000
annually.

Prefer Not To Say 12%

Less Than $16,00 15%

Over $100,000 14%

$16,000-$20,000 10%$40,000-$60,000 16%
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Pleasure/Vacation

87.4%

Visiting Family/Friends

7.5%

7%

Prev ious  V i s i t

8%

Soc i a l  Med ia

FR IENDS /
FAMILY

Liveaboard

Summary Report
Based on Palau Entry Forms from
April 2024, 4,383 tourists were
recorded. Of these, 72% were first-
time visitors, while 28% were
returning travelers. The primary
purpose of visits was for pleasure or
vacation, accounting for 87.4% of
tourists, followed by 7.5% who came
to visit family and friends, and 5%
who were military personnel. The
most popular activities they
engaged in while in Palau included
scuba diving, swimming/snorkeling,
sightseeing, shopping, and
cultural/historical tours.
Significantly, 38% of tourists cited
the internet as their source of
information about Palau,
highlighting the importance of
digital platforms. In terms of
booking preferences, most tourists
booked independently, while others
used travel agents, relied on familial
networks, or chose packaged tours..

Military
5%


