
PLEASE NOTE: Due to a change in PVA data source, starting in October 2016, and until further notice, PVA will be reporting its visitor arrival statistics based solely on NATIONALITY and VISITORS. 
Source: Monthly Reports are compiled from the Division of Immigration’s arrival and departure data and processed by the Palau Visitors Authority’s Strategic Planning Department.

Visitor arrivals by Calendar Year: Comparison 2023 vs. 2024 Monthly Arrivals By Key Markets and YOY percentage change
 

Visitor arrivals by Fiscal Year: Comparison FY2023 vs. FY2024– Monthly Arrivals By Key Markets and YOY percentage change

 

 

In March 2024, Palau welcomed a total of 4,592 visitors. Although arrivals

have decreased by 20% compared to February, seasonal factors, which are

continually monitored during this post-COVID era for traveling trends, the

overall picture remains optimistic. China emerged as the dominant

contributor, constituting 26% of total arrivals, followed closely by the

USA/Canada at 20% and Taiwan at 19%. Japan increased in visitor

numbers compared to previous months, now representing 18% of total

arrivals. Other regions, including Europe and South Korea, each contributed

less than 10%. The cumulative arrivals for the first quarter of 2024

amounted to 14,760 visitors, demonstrating a positive uptrend in tourist

numbers. 

MARCH 2024 VISITOR ARRIVAL REPORT MARCH 2024 VISITOR ARRIVAL REPORT 



BY MODE OF TRANSPORTATION  AND KEY MARKETS % SHARE

 

In March 2024, operations included six airlines, comprising four
scheduled flights and two charter flight, in addition to private planes and
sailing yachts bringing visitors.
United Airlines led with 34% of arrivals for the month, followed by China
Airlines at 28%, and Cambodia Airways at 25%. Batik Air, Air Niugini,
Nauru Airlines, and Pacific Mission Aviation Palau accounted for less than
7% of the arrivals.

United Airlines primarily serves passengers from USA/Canada,
constituting 51%, followed by Japan with 27%.

1.

China Airlines, hosting visitors mainly from Taiwan, represents 66%,
followed by Europe with 14%.

2.

Cambodia Airlines serves predominantly Chinese visitors, accounting
for 98% and all other countries represents less than 1%.

3.

The table illustrates the breakdown of total arrivals in March 2024 amounting to 4,592, categorized by key markets and mode of transportation. It is indicated in
percentage share.

2024 MODE OF
TRANSPORTATION

PERCENTAGE SHARE

 
The chart shows total arrivals by mode of transportation, indicating
the percentage share

MONTHLY ARRIVALS BY MODE OF TRANSPORTATION 

 



Average Length of stay is based on records  where Departures and arrivals could be matched, excluding any that stayed longer than 30 days

 

Visitor Nights by Key Markets: Comparison 2023 vs. 2024 

 Total number of nights visitors spends in Palau - Monthly, by Key Markets

 

Visitor nights: Past Ten Years

 

Average Length of Stay: Past Ten Years

 

A "visitor night" denotes each overnight stay by a visitor within Palau's tourist accommodation establishments or non-rented accommodations. Our methodology involves the
following calculations: 

Commencing with the determination of the average duration of stay for visitors from each country on a monthly basis.1.
Exclusion of individuals with stays exceeding 30 days, categorizing them as residents rather than tourists.2.
Multiplication of the aforementioned average stay duration by the respective total count of visitors from each country.3.

 This computation yields the aggregate number of nights spent by tourists while visiting Palau.

Average Length of Stay: Comparison 2023 vs. 2024 

 
The table provides an overview of the visitor’s Length of Stay (LOS) in Palau, categorized by key markets. It displays the average number of nights spent by tourists from each key
market during their visits to Palau. The data is derived by dividing the total number of nights spent by tourists from each market by the respective total number of tourists.



Market Share Comparison 

 

 

By Gender and Age Group

Current distribution of visitors to Palau and how it has changed compared to the previous month and the same period in the previous year.

In March 2024, tourist arrivals experienced a 20% decline compared to February of the same year. The China market saw a
decrease of 56%, Europe experienced a 14% drop, and South Korea witnessed a decline of 37% compared to the previous month.



Monthly Arrivals by Country Group 

 



ALL YEARS BY KEY MARKETS: 1980 ~ 2024 (MARCH)
T h e  t a b l e  d i s p l a y s  a r r i v a l  d a t a  s p a n n i n g  f r o m  1 9 8 0  t o  M a r c h  2 0 2 4 ,  o r g a n i z e d  o n  a  y e a r l y
b a s i s  a n d  s e g m e n t e d  b y  k e y  m a r k e t s ,  i n c l u d i n g  J a p a n ,  S o u t h  K o r e a ,  T a i w a n ,  C h i n a ,
U S A / C a n a d a ,  E u r o p e ,  a n d  t h e  " O t h e r s "  c a t e g o r y .  T h e  " O t h e r s "  c a t e g o r y  e n c o m p a s s e s  a l l
r e m a i n i n g  a r r i v a l s  t h a t  d o  n o t  c o n s t i t u t e  a  s i g n i f i c a n t  p o r t i o n ,  a n d  a  d e t a i l e d  b r e a k d o w n
c a n  b e  f o u n d  o n  t h e  p r e c e d i n g  p a g e .



Airline Operations: Other scheduled and chartered airlines continue suspended operations until
further notice.

United Airlines: Scheduled Flight arriving seven times a week. Five flights arriving from Guam and
two flights arriving from the Philippines since July 2021. UA flights increased so except sunday.

China Airlines: Scheduled Flight arriving two times a week from Taiwan since April 2021

Air Niugini: Scheduled Flight arriving once a week from Australia since February 2023

Cambodia Airlines: Charter Flight operating from Macau since April 2023

Palau Mission Aviation (PMA): Commence Operation since August 2023 servicing Yap and Palau. 

Nauru Airlines: Scheduled Flight arriving once a week from Brisbane Australia since December
2023. 

For flight schedules, please visit 

March 01, 2024: Met with Ngaraard Governor Sharp Sakuma, and Kerradel Conservation
Coordinator, Mr. Jerome Temengil. Demok Eco Tour was launched two weeks ago, available at
website @demokcommunityecotours.com, site visit including transportation from Koror to Ngaraard.

March 06, 2024: Meeting with Governors of the following State; Aimeliik, Ngarchelong & Ngiwal,
further discussion of Alii Pass program, site development, trainings and marketing

March 09, 2024: The third 680 Night Market of the year had a special focus on the youth in light of
National Youth Day falling within this month. The market featured a diverse array of both local and
international cuisines, offering attendees a tantalizing selection of flavors to explore. Additionally, a
new side station menu exclusively featuring fried food was introduced, adding an extra layer of
indulgence to the night market experience. - 680 night market facebook page 03/09/24

March 11, 2024: One of our team members will join the Earth day Committee to revisit the plants
that were planted during the previous Earth Day efforts to make a greener cleaner community as
part of the upcoming plan of this year’s Earth day activities.

March 13-15,2024: PATA Micronesia - 1st Tri-Annual Membership Meeting -The Director of PVA also
holds the position of Chairman for the PATA Micronesia Chapter, while managers chair the
Marketing Committee and the Committee for Culture, Heritage, and Environment. These chapter
gatherings aim to engage members and enhance the Micronesian region in various aspects including
tourism, education, cultural preservation, and more to further strengthen collaboration and strategic
planning.

March 15, 2024: Rock Island Tour Company, LTD. (RITC) is thrilled to announce the grand welcoming
of a new charter flight at the airport. As the organizer of this exciting event, RITC has meticulously
planned every detail to ensure a memorable and seamless experience for all involved.

March 23, 2024: The fourth 680 Night Market of the year and last one for the month of March. The
market featured a diverse array of both local and international cuisines, offering attendees a
tantalizing selection of flavors to explore. -680 Night Market Facebook page 03/23/2024

MARCH 2024 HAPPENINGS 
 

https://www.palau-airport.com/flights-schedule

https://www.palau-airport.com/flights-schedule


@680NightMarket

Follow us on Facebook and Instagram for updates on upcoming Night Markets!

Bi-Weekly themed event at the Japan-Palau Friendship Bridge| Airai Side (Renrak) Saturdays
5:00pm-9:00pm. Contact PVA- State & Community Programs Department for more information on
upcoming night markets- schedule and/or participating as a vendor.

Night Market
Report

In  March 2024, the 680 Night  Markets  commenced with a v ibrant  celebrat ion.  I t  began by spot l ight ing
Palau 's  Talented Youth in  honor of  Youth Day.  The event dazzled with contemporary and t radit ional
dance performances,  a longside local  s ingers  capt ivat ing the audience.  

The excitement surged further  with the second night  market  co-hosted by the Palau Red Cross ,
featur ing raff le drawings,  l i ve band performances,  and cultural  showcases.  

Throughout the n ight ,  the 680 Night  Market  displays a diverse array of  local  vendors offer ing local
products ,  delectable food,  and engaging act iv i t ies  for  everyone to partake in .

The event a lso served as a platform for  emerging talents  to sh ine,  with the Palau Vis i tors  Author i ty
encouraging new performers to reach out  for  opportunit ies  to showcase thei r  sk i l l s .  For  those interested
in sel l ing food or  other  products ,  PVA welcomes inqui r ies  and prov ides informat ion.  

Stay updated on future events  and opportunit ies  by fo l lowing @680 Night  Market  on social  media for  the
latest  news and updates.

https://www.facebook.com/680NightMarket/


Web presence and social media are two integral parts of marketing Palau, to connect with our local
and international audiences. Visit our platforms for updates on local and international
activities/events.

PVA Social Media Stats

www.pristineparadisepalau.com
 

@visitpalau
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Palau's travel social media accounts closed out the month of March with a total of 63,777 followers, reflecting a
noteworthy increase of 3,777 followers. This growth can be attributed to strategic collaborations with content
creators, and our enhanced visibility on social media platforms encourages user-generated content under the Visit
Palau campaign. The table provided below illustrates the comparative social media performance between March
and February.

Page & Profile Impressions: the number of times any content from or about your Pages or accounts was displayed on a person’s screen on Facebook, Instagram, and LinkedIn.
Content includes posts, check-ins, ads, feed stories, and more.  Post Reach: The number of people who saw your posts on your Facebook, Instagram, and TikTok Pages or

accounts .Page & profile reach: the number of people who have seen any content from or about your Pages or accounts on Facebook, Instagram, etc.

Posts

New fans

Post likes

Fans & Followers

new fans

7 from62

8.3%from12

Post reactions & likes

21.4%from384

37.5%from1,502

Fans

0.8%from63,274

Top posts

Post viral reach

Post video views

1.2K%from662

58.1%from7,909

Fans

Post reach

Page & profile reach

Post viral impressions

260%from36,890

533%from39,573

0%from39,814

Fol l ow er s

Post shares

3.1%from555

372%from58,800

Page & profile impressi…

13
posts

69

938
rea ct i ons

466
l i kes

63,777
fans & followers

3,311
vi ew s

8,417
users

132,832
users

250,300
users

39,826
fans

538
shares

277,630
i mpr es s i ons

40K

40K

40K

40K

40K

40K
4. Mar

5. Feb

Mar 07, 22:28

18. Mar

19. Feb

Mar 27, 02:31

17K

17K

16K

16K
4. Mar

5. Feb

Mar 08, 05:08

18. Mar

19. Feb

9,200
impressions

V V

1.3K% from 678

V

147 132 103

Visit Palau

reactions

(Post with no description)

reactions

Visit Palau

𝗔𝗿혁𝗶혀𝗮𝗻𝗮𝗹 𝗪𝗼𝗼𝗱 𝗖𝗮𝗿𝘃𝗶𝗻𝗴 𝘄/

𝗠𝗮혀혁𝗲𝗿

𝗖𝗮𝗿𝘃𝗲𝗿 𝗟𝗶𝗻𝗴 𝗜𝗻𝗮𝗯𝗼 “Spanning over 100
years, the storyboard originated in the

reactions

Visit Palau

Mesulang Josh Burkinshaw Images for
capturing our home  #palau #micronesia
#visitpalau

https://www.facebook.com/476261011387746/posts/704604651886713
https://www.facebook.com/476261011387746/posts/715143574166154
https://www.facebook.com/476261011387746/posts/704748648538980


Post likes

Fol l ow er s

Fol l ow er s

Post impressions

4 from690

Post engaged users

66.2%from1,509

89.5%from28,081

1%from16,591

Top posts

Post likes

Post video views

Audience > Country

United States

Palau

Philippines

Micronesia, Fede…

Taiwan, Provin…

Fiji

64%from7,751

Post likes

Fol l ow er s

Website clicks

website taps

34.5%from55

41.6%from1,709

1.7%from2,801

Post reach

Audience > Age

25-34

35-44

45-54

18-24

55-64

65+

13-17

117%from42,185

694
f ol l ow ers

2,508
users

53,211
i mpr es s i ons

16,754
f ol l ow ers

2,793
vi ew s

36

2,420
l i kes

2,850
f ol l ow ers

91,685
users

1,607 421 392

visitpalau

l ikes

Lost in Palau’s magic, where time simply
fades away✨ #travel #visitpalau
#micronesiatour

l ikes

visitpalau

“  A recent photo of me exploring Palau’s
magnificent coral kingdoms!  In Palau, over
700 species of hard and so  corals cra  these

l ikes

visitpalau

𝗔𝗿혁𝗶혀𝗮𝗻𝗮𝗹 𝗪𝗼𝗼𝗱 𝗖𝗮𝗿𝘃𝗶𝗻𝗴 𝘄/

𝗠𝗮혀혁𝗲𝗿

𝗖𝗮𝗿𝘃𝗲𝗿 𝗟𝗶𝗻𝗴 𝗜𝗻𝗮𝗯𝗼 “Spanning over 100
years, the storyboard originated in the

468
l ik es

4

58.1% from 1,116

V

l ik es

100% from 2

V V

-8.1% 0.019

-4.5% 0.011

-10.7% 0

+4.2% 0

+20.3% 0

-8.6% 0

+0.9% 5,886

+1.1% 4,338

+1.6% 1,970

+0.3% 1,586

+2.7% 759

+0.3% 334

+0.8% 131

Mar 05, 07:16 Mar 21, 01:15 Mar 27, 02:31

PR/ Media Coverage: 

Palau has been prominently featured in
respected publications such as the Sydney
Morning Herald, Brisbane Times, The Age,
and the Australian Financial Review. These
features resulted from familiarization tours
conducted last year with travel writers

https://www.instagram.com/reel/C4H7Rcghg6O/
https://www.instagram.com/p/C4wesz6p83e/
https://www.instagram.com/p/C5AELhJBhp0/


Website
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https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/beyond-the-dive/
https://pristineparadisepalau.com/
https://pristineparadisepalau.com/


Palau Entry Forms Summary Report
FEBRUARY 2024

BASED ON 5,650 TOURIST ENTRIES

Hotel
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Resort
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Cruise Ship
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No. of times Traveler has been to Palau 

First Time Visitors
74%

Repeat Visitors
26%

MARCH 2024

Based on 4,573 Tourist Entries

PALAU ENTRY FORMS
SUMMARY REPORT
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Accommodation preferences in Palau show that 48% of visitors
favor hotels, followed by 35% for resorts. March also saw the
introduction of a novel accommodation option with the arrival of
the Azamara Onward cruise ship, hosting over 500 passengers and
covering 6.9% of Palau's accommodation offerings. With the
household income, 16% of visitors boast annual household incomes
exceeding $100,000, while a notable 15% preferred not to disclose
their income. On the other end, 14% earn less than $16,000 annually.

Prefer Not To Say 15%

Less Than $16,00 14%

Over $100,000 16%

$16,000-$20,000 10%

$40,000-$60,000 12%

$60,000-$80,000 9%

$80,000-$100,000 8%$20,000-$40,000 14%
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Pleasure/Vacation

89.7%

Visiting Family/Friends

3.7%

6%

Soc i a l  Med ia

8%

Prev ious  V i s i t

FR IENDS /
FAMILY

Liveaboard

4.8%

Summary Report
Based on March 2024's Palau
Entry Forms, 4,573 tourists were
surveyed. Among them, 74%
constituted first-time visitors,
while 26% were returning
travelers. Primarily, 90% of
tourists visited Palau for
pleasure/vacation, contrasting
with the 3.7% who came to visit
family and friends. Notably, top
activities included scuba diving
(29%), swimming/snorkeling
(24%), sightseeing (19%),
shopping (11%), and
cultural/historical tours (10%).
Remarkably, 37% of tourists cited
the internet as their source of
information about Palau,
underscoring the significance of
digital platforms. Regarding
booking preferences, 49% of
tourists utilized travel agents,
39% opted for self-booking, while
12% relied on familial networks or
packaged tours.


